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01 Design elements
Logotype colour palette

The full-colour logotype is automa-
tically placed on a white background.

The yellow in the logotype requires
specific attention: the Process Yellow
C needs to be adhered to. The final
result has to be carefully checked.

eber

SAINT-GOBAIN
Pantone Process Yellow C Pantone Process Black C Pantone Cool Gray 10 C
R255-G235-B0O RO-GO-BO R100 - G100 - B100
CO-MO-YI00-KO CO-MO-YO0O-KI00 CO-MO-YO-K75
#FFEBOO #000000 #646464

White

R 255 - G 255 - B 255
CO-MO-YO-KO
HFFFFFF

Weber - Graphic guidelines
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01 Design elements

Protection area & minimum size

Protection area

In order to ensure the integrity of
the branding, no graphic or text
elements should overlap inside the
protection area. This area equals
the width of an “r", as defined in the
diagram below.

dl

Vs

weber

SAINT-GOBAIN

:‘weber 7 mm or 77 px

SAINT-GOBAIN

Minimum size

The logo size should always
allow clear visibility of the
Saint-Gobain endorsement.

Weber - Graphic guidelines
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01 Design elements
Full-colour logotype on various backgrounds

Logotype on non-white
backgrounds

The full-colour logotype is automati-

cally placed on a white background. rweber

When used on coloured or photo SAINT-GOBAIN

backgrounds, it is placed inside a
white frame that is at least as large
as its protection area.

"weber |

SAINT-GOBAIN

"weber

SAINT-GOBAIN

Download from
the Brand Identity Centre

"weber

SAINT-GOBAIN

. Wﬁ. .

o

i

- "weber

SAINT-GOBAIN &

s

SAINT-GOBAIN

*weber
\g -
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01 Design elements

One-colour logotype on various backgrounds

The one-colour logotype is to be
used only when the full-colour one
cannot be used for technical rea-
sons or for special applications (on
steel, when engraved, for glass-san-
ding, one-colour printing, etc).

The edges of the sphere and

of the pyramid are partly visible.
The pyramid is not grey. The only
possible colours for this logotype are
yellow, white, black, silver and gold.

White background

" weber

SAINT-GOBAIN

Kraft background

*weber

SAINT-GOBAIN

Download from
the Brand Identity Centre

Black background

*weber

SAINT-GOBAIN

Engraving

T weber

SAINT-GOBAIN

Weber - Graphic guidelines
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01 Design elements
Identifying cartouche

Placing the Weber logotype
in an identifying cartouche

A white identifying cartouche is
used for printed documents. Adjust
the size of the identifying cartouche
so that it is proportional to the size
of the document and the size of the
Weber logotype.

Identifying cartouche with a drop
shadow

Apply a drop shadow to contour
the identifying cartouche on white
backgrounds.

Drop shadow:

- Opacity: 30 %

- Angle: 180°

- Distance : O millimeters
- Spread : O millimeters

- Size ;1 millimeter

Centre the logo verticaly

10 % of A

|

[

H

\

H

Tweber

10 % of A

Only for printed documents
and cover pages

Weber - Graphic guidelines
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01 Design elements
Identifying cartouche

27% of A

Only for cover pages

"weber

SAINT-GOBAIN

27% of A See p. 41 for more details

weber

, | [ ewora [ ew%ora
- - |—| -

6% of A 6% of A 6% of A 6% of A

Weber - Graphic guidelines 6



01 Design elements
Point-it
Presentation and key principles

"We care"” is the Weber signature. It is
expressed by the Point-it, an exclusive
graphic code which is a living element,
compared to a static traditional brand
signature. It is possibly completed with
the translation by the asterisk in local
language in the vertical yellow strip.

Tweber

we
care

we
care

The Point-it can only be used when Weber logotype is present
on the support and when there is a communication content.
For instance, on the cover of any printed collateral. In case

of co-branding, the use of the Point-it has to be approved
beforehand by the Brands and Business Communication Team.

"We care’, as our signature, has to be a convincing approach,
based on facts and proofs: it is not just a visual element.

The Point-it can only be used in yellow.

The Point-it must only appear vertically. Never use it leaning,
diagonally or inclined. Always upright, like a pointer on a map.

In a picture, the Point-it should point on the benefit for the end-user
or end-consumer.

The width of the Point-it is 2/3 of the width of the logo.

"We care" is always written with "Weber Brush’ font in warm grey
and in lower-case.

Weber - Graphic guidelines



01 Design elements

Vertical yellow strip
Presentation and key principles

1 The vertical yellow strip is part of our brand identity
and should be visible on our communication tools.

2 The vertical yellow strip should always be placed
on the left hand side of the communication tool.

3 Ffor printed collateral, the vertical yellow strip should also
be on the edge and on the right hand side of the back of the cover.

& The translation linked to the Point-it inside the vertical yellow strip
is always in warm grey and with weber brush font.

Back cover example

SAINT-GOBAIN

SAINT-GOBAIN

Back Edge Cover

Weber - Graphic guidelines 8



01 Design elements
Colour palette

Primary colours

Yellow: for titles on dark image back-
grounds, Point-it colour, vertical strip
colour, backgrounds and colour blocks
on interior pages.

Warm grey: for titles on white back-
grounds, Point-it text and vertical yel-
low strip texts, backgrounds and colour
blocks on interior pages.

If necessary, 80% warm grey can
be used for backgrounds and colour
blocks.

Complementary colours
Could not be used with transparency.
Blue, orange, pink and green: to

highlight words in titles on interior
pages and graphics.

Primary colours

Pantone Process Yellow C
R255-G235-B0O
CO-MO-YIOO-KO
#FFEBOO

Complementary colours

Pantone 2202 C
RO-Gl65 - B 223
C90-MO-Y5-KO
#0O0A5DF

Pantone 226 C
R208-GO-B1
CO-MI00-YO-KO
#DOO06F

Pantone 7532 C
RO0O-G76-B64
C25-M35-Y45-K65
H#BA4C4L0

Pantone 151 C
R255-GI130-BO
CO-M60-YI100-KO
HFF8200

Pantone 2301 C
R143-G173-B 2l
C50-M0O-YI100-KIO
H#8FADIS

Weber - Graphic guidelines



01 Design elements
Typefaces

Weber

font is custom designed and used
for sub-titles and running text.

Why a custom designed font?

The Weber font is unique and
exclusive, it reinforces the per-
sonality of the brand with a mix
of care, simplicity and efficiency

in its design

light

light italic

reqular

reqgular italic

medium

medium italic

bold

bold italic

Download from
the Brand Identity Centre

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Weber - Graphic guidelines



01 Design elements

Typefaces

Weber name

is used for Weber naming so it
has exactly the same spacing
between letters as for the

logotype.

Weber Brush

is used for titles and for the
translation linked to the Point-it
in the vertical yellow strip.

Arial

is used only when it is not pos-
sible to use weber font.

For e-mail, we recommend to
use Arial font, as it is unlikely
that receivers outside Saint-Go-
bain have the weber font ins-
talled on their computers.

Just type the asterisk key (*) on the keyboard to make the weber name appear.

Examples of product naming: weberfloor, weberfix plus, webersys protec
Examples of naming with Weber: weberacademy, weberspot, weberdrive, uniwebersity

abcdefghijkimnopqrstuvwixyz
RBCOEFGHIJKLMNOPQRS TUVWXYZ

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Weber - Graphic guidelines
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01 Design elements

Pictograms & icons
Presentation

Pictograms are used on Packaging
or communication tools. They illus-

trate either a product advantage or
a product characteristic.

lcons can be used on communica-
tion tools as an illustration.

TILE FIXING

Pictograms

WATER
RESISTANT

0000

T ——
WATERPROOFING

& MOISTURE
TREATMENT

g

lcons

Weber - Graphic guidelines
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01 Design elements

Pictograms
Construction

Pictograms are automatically placed
on a white background with three
rounded corners.

This white background is a protec-
tion area. Pictograms are made with
the "brush style” ("Paintbrush wide"
artistic stroke of Adobe lllustrator).
There are only two different widths
of stroke in each drawing and the
following two colours : yellow and
warm grey.

Pictograms always have an explana-
tory text written with Weber Medium
font in warm grey. Texts are always
in capitals and centred in the width
onl, 2 or 3lines.

white protection area
white area under title

Radius = H/6

T H/4

TILE FIXING

H/14

H/10

1line title

000

WATER
RESISTANT

The black on yellow version is to be
used for packaging when the yellow
and warm grey version cannot be
used.

T H/4

000

WATER

RESISTANT

T H/15

T H/e

2 lines title

FLAT
GROUT

The one color pictograms (black and
white) is to be used for the one-colour
printing.

O o 0 0 T H/4
_
WATERPROOFING
& MOISTURE
TREATMENT T H/19
T H/16
3 lines title
TILE FIXING

When used on a white background the

shape of the frame disappears

Weber - Graphic guidelines
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01 Design elements
Pictograms

Library

o’

=2

EASY
TO APPLY

s
43HQ

RAPID SET

—

TROWEL
APPLICATION

£

RESISTANT

I

CERTIFIED

&

FOR TILES
ONTILES

X

DO NOT REQUIRE
ANCHORS

EASY
TOCLEAN
FROST
RESISTANCE

JOINTWIDTH

&

ECONOMIC

B

EASY
TO APPLY

&

FOR MARBLE

]
Ls

[~

FOR GLASS
BLOCKS

EASY
TO CLEAN

FIRE

RESISTANT

LOMN@

READJUSTMENT
TIME

4

TRAFFIC
RESISTANT

TRAFFIC
RESISTANT

g

HIGH GRAB

000

WATER
RESISTANT

P

wy

<

A ALY A Al
FRIENDLY FRIENDLY FRIENDLY FRIENDLY
@ ﬁ g i
READIJUSTMENT MouLD ANTI
TIME RESISTANT BACTERIAL Low coz

=

115}

FLOOR HEATING
COMPATIBLE

J

GOOD
INSULATION
FOREPS &

GRAPHITEEP S

FOR SUPPORTING
WALLS

ELECTRIC FLOOR
HEATING
COMPATIBLE

+
-

LOW DUST

RESISTANCE
TO KRACKING

FOR PARTITION
WALLS

1"z

ANTISCRATCH

¥

FLAT
GROUT

APPLICATION ON
GYPSUM BOARD

ON TILES

¥

FLOORING
THICKNESS

6L

ADD WATER

DO NOT CHANGE
THE PLATE
color

ON METAL
SURFACES

)

HANDLE

¢

UGHT
WEIGHT

W

FOR MINERAL
wooL

=
=

ON WOODEN
SURFACES

OPEN TIME

=
&

FLEXIBLE

LOW CO2

Q)

d

SOUND
PROOFING

1615
BARS

WATER
PRESSION

HIGH AMOUNT
OF ADDITIVES

EXTRA WHITE

9

20
il

OPEN TIME

(G

MAXIMAL
FLEXIBILITY

CO2

LOW COz2

REABILITATION
WORK

ENVIRONMENTALLY
FRIENDLY

Vo

APPLICABLE ON
GYPSUM BOARD

11l
Tiee

REDUCE
& EQUILAZE
THE ABSORPTION

2 min

MIXING TIME

FLEXIBLE

10-30 C*

APPLICATION
TEMPERATURE

)

ROBUST

FOR SWIMMING
POOLS

—
—
-

PREVENTS
EFFLORESCENCE

IDEAL
UNDERLAYER

é?}

Download from
the Brand Identity Centre

8

COVERING TIME

gee

EXTRA
FLEXIBILITY

APPLICATION
THICKNESS

>

BREATHABILITY

[

FOREPS

FOREPS, XPS &
MINERAL WOOL

fan

EXTRA FINE

PRACTICABLE
TIME

MANUAL
APPLICATION

(’) 2CS)

Ooo

LONG LIFE
COLOR

>l€
&l
> €
PERFECT
ADHERENCE

REDUCED
SUPPING

FOR MACHINE
APPLICATION

20KG
7 m?

Low
CONSUMPTION

NONE DIGGING
GROUT

ROLL
APPLICATION

8

—
LONG LIFE
COLOR

DURABILITY

00
00

FOR NATURAL
STONES

FOR TILING ON
WATERPROOFING

3-4mm

CONSUMPTION

o
S
P

RAPID SET

N

APPLICATION

*

ANTI ALGAE

)

IMPERMEABILITY

FOR GRAPHITE
EPS

CONTAIN OF
REINFORCING
FIBRES

MAX 4 mm

¥

MAXIMAL
GRANULATION

Weber - Graphic guidelines
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01 Design elements

Icons
Presentation

lcons are made with the "Paintbrush
Wide" artistic stroke of Adobe Illus-
trator.

There are only two different widths
of stroke in each drawings as well as
two colours in use:

Weber - Graphic guidelines
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01 Design elements

Icons

g

Libra

o



Download from

01 Design elements

Icons
Library colour variations

®

Icons can also be used with
complementary colours. Only
use one colour per icon.

the Brand Identity Centre



01 Design elements

Pictograms & icons
Examples

Packaging

Lifestyle
tiling grout |

webercol
flex XL

Ready-to-use formulation
Improved adhesion

Long working time 20kg

& "weber

SAINT-GOBAIN

Interior pages

Enim ad minim

Lorem ipsum dolor sit amet

Verunt lectores legere me lius quod ii legunt Saepius.
Claritas est etiam processus dynamiCus, qui sequitur
mutationem consuetudium Lectorum. Mirum est notare

quam littera. Eodem modo typi, qui nunc nobis videntur
parum clari, fiant sollemnes in futurum.

),

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diom nonummy nibh
euismod tincidunt ut laoreet.
dolore magna aliquam erat
voluteat. Ut wisi enim ad
minim veniam, quis nostrud
exerci tation ullamcorper
suscipit Iobortis nis! ut
aliquip ex ea commodo
consequat:

Duis autem vel eum iriure
dolor in hendrerit in
Vvulputate velit esse molestie
conseauat, vel ilum dolore
eu feugiat nulla facilsis at
Vero eros et accumsan et
usto odio dignissim qui
olandit praesent luptatum
2zril delenit augue duis
dolore te feugait nulla facilisi
Nam liber tempor cum
soluta nobis eleifend option
‘congue ihil imperdiet
doming id quod mazim
placerat facer possim assum.
Typi non habent caritatem
insitam.

T

WATERPROOFING
& MOISTU
TREATMENT

Lorem ipsum

Verunt lectores legere me lius quod ii legunt
Saepius. Claritas es etiam processus
dynamiCus, qui sequitur Lorem ipsum dolor
sit amet, consectetuer adipiscing elit, sed
diam nonummy nibh evismod tincidunt ut
laoreet dolore magna aliquam erat

Lorem ipsum Lorem ipsum dolor sit amet,
dolor sit amet, consectetuer adipiscing elit,
consectetuer adipiscing sed diam nonummy nibh
eiit, sed diam nonummy euismod tincidunt ut laoreet
nibh evismod tincidunt ot 90lore magna aliquam erat
laoreet dolore magna volutpat Ut wisi enim ad
aliquom erat volutpat Ut minim veniom, quis nostrud
wisi enim ad minim exerci tation ullamcorper
Veniam, auis nostrud suscipit lobortis nisl ut
exerci tafion ullomcorper  0liquip ex ea commodo
consequat suscipit lobortis nis! Ut consequat

aliquip ex ea commodo
conseaint

Duis autem vel
eum iriure color in
hendrerit in vulputate velit
esse molestie consequat, vel
illum dolore eu feugiat nulla 7
facilisis at vero eros et

accumsan et iusto odio

dignissim qui blandit

praesent luptatum zzril l
delenit augue duis dolore te

feugait nulla facilisi.

TILE FIXING

Loremn ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diom nonummy nibh
euismod tincidunt ut laoreet
dolore magna aliquam erat
volutpat. Ut wisi enim ad
minim veniam, uis nostrud
exerci tation ullamcorper
suscipit lobortis nisl ut
aliquip ex ea commado
consequot.

dolor in hendrerit in
vulputate velit esse molestie
consequat, vel lum dolore
eu feugiat nulla facilisis at
Vero eros et accumsan et
iusto odio dignissim qui
blandit praesent luptatum
zzril delenit augue duis
dolore te feugait nulla facilisi

vero eros et accumsan et
iusto odio dignissim qui
blandit praesent luptatum
2zl delenit augue duis
dolore te feugait nulla facilisi

Lorern ipsum dolor sit
amet, consectetuer
adipiscing elt, sed diam
nonummy nibh euismod
tincidunt ut laoreet dolore
magna aliquam erot
volutpat. Ut wisi enim ad
minim veniam, uis
nostrud exerci tation
ullamcorper suscipit
Iobortis nis! ut aliquip ex
ea commodo consequat.

Duis autem vel
UM dolor in hendrerit
in vulputate velit esse
molestie consequat, vel
illum dolore eu feugiat
nulia facilisis at vero eros
et accumsan et iusto odio
dignissim qui blondit
praesent luptatum zzril
delenit augue dus dolore
te feugait nulla facilisi

Weber - Graphic guidelines
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01 Design elements

Photography

Composition of double-image

The double-image principle is an
exclusive way to implement the care
concept in relation to the construc-
tion market.

Imagery on covers is composed

of two images contrasting each
other with colours or focus. Keep the
images simple, legible and modern.

The double-image applies to printed
collateral covers of any format and
printed advertisements.

Examples: A5, A4, A3, horizontal

or vertical, 4 x 3 m advertisements,
40 x 60 cm poster, etc..

The double-image principle should
also be used on all websites
homepages, newsletters, social
media pages. It should not be used
on the mobile version of the website
nor on mobile apps.

The upper image represents the
customers, the workers. It can
be darker with blur or simple
background and neutral area

The lower image represents the
benefit for the end-user or the
end-consumer. The Point-it can
only be used in the lower image.
Pay attention not to use the same
yellow in the picture for a better
legibility of the Point-it.

Weber - Graphic guidelines
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01 Design elements

Photography
Examples of double-image

People are always present in the Weber imagery.

It can be one or several persons to show sharing
spirit. Some focus can be used on faces, hands

or feet to express the care promises. There must

be a contrast (focus, colour, density..) between

the upper image and the lower image to distinguish
each other and keep them complementary.

Download on Razuna or create your account contacting
weber.digital@saint-gobain.com:

https://e-weberrazuna.com/index.cfm?fa=c.main

&_Vv=8C3C5E82D9E24A378AF64026B45A182B#

Weber - Graphic guidelines
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01 Design elements

Photography
The upper image

People are always present.

Some focus can be used on hands to illustrate the
care promises. Keep neutral or blur areas for titles.

Weber - Graphic guidelines
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01 Design elements

Photography
The lower image

People are always present.

Some focus can be used to illustrate
the care promises. Avoid bright yellow
for a better legibility of the Point-it.

Weber - Graphic guidelines

22



01 Design elements

Photography
Focus & hands images

Some focus can be used to simplify
and illustrate the care promises.

Hands are highly recommended to illustrate
the care promises.

Weber - Graphic guidelines 23



01 Design elements

Photography

Don’'ts!

1Don't use complicated images 3 Don't choose hard contrasted images 5 Don't use white backgrounds

2 Don't choose stereotyped postures 4 Don't use yellow close to the Point-it 6 No images without human presence

Weber - Graphic guidelines 24



01 Design elements
Saint-Gobain logotype principles

Endorsed brands use their own logotype,
which always include the Saint-Gobain
quarantee through the Group logotype.

Saint-Gobain logotype is used in
all communications together with
the Weber logotype.

The logotype consists of "Saint-Gobain”
and the skyline. Do not change the
composition, alter the colours in any
way, or change our purpose-designed
typeface.

Protection area

The clear space around the logotype

is one-and-a-half times the height

of the «N» in the Saint-Gobain logotype.
To ensure that the logotype is easy

to read and impactful, do not place
any text or images within this area.

Minimum Size

To ensure that the Saint-Gobain logotype
can be easily read, the minimum width
is 10 millimeters.

For digital communication, the minimum
width is 100 pixels.

N ‘ clear space =15N

SAINT-GOBAIN

Minimum size

SAINT-GOBAIN

0,4"
10 mm
100 pixels



01 Design elements

Saint-Gobain logotype principles

Placing the saint-gobain logotype
on dark backgrounds or dark pictures

On dark backgrounds or dark pictures,
in order not to interrupt the reading,
the Saint-Gobain logotype must be used in white.

Placing the saint-gobain logotype
on light backgrounds or light pictures

On light backgrounds, or light pictures,
in order not to interrupt the reading,
the Saint-Gobain logotype is used in colour.

The logotype in its identifying cartouche

To ensure that the logotype can be easily
read when photo backgrounds are too busy,
exceptionally use the Saint-Gobain full-colour
logotype in its identifying cartouche.

The width of the identifying cartouche

is 17% of the format width.

SAINT-GOBAIN

6% of A

13% of A 6% of A

SAINT-GOBAIN

6% of A

13% of A 6% of A

SAINT-GOBAIN 6% of A

[ |
17% of A 6% of A

Weber - Graphic guidelines
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02 Stationery and office documents

Business cards

The Weber business card includes:
@ The Weber logotype with the Point-it is centred

at the top of the card.

® The Saint-Gobain logotype is right-justified
at the bottom right of the card.

© The texts:
- First and last names.
- Job title or position.
- Contact details.

Compliments slip - 99 x 210 mm

| 35 mm |
: -
SAINT-GOBAIN
30
— With.Compliments
| 15 |
SAINT-GOBAIN
ORGANISATION
— treet.: Postal de - City .« Country + Phone.number.: Website.
5
I5]

@)

@]

| o

Download from
the Brand Identity Centre

| 28 mm [5] 13mm |
o™ - we
Tweber 4%

First and last names

ob title or position

00 Street Name

City - Country

Tel: +00(0) 000 000 000

Mobile: 00 000 000 000

email: firstnamelastname@saint-gobaincom
ebsitecom

2]

AINT-GOBAI

Business card - 85 x 55 mm

First and last names
Weber Medium, 9 pt font

Job title or position
Weber Light, 6 pt font

Address, contact details
Weber Light, 6 pt font, 8 pt line spacing

Texts color: black 75%

Weber - Graphic guidelines

I3

28



02 Stationery and office documents e Bron oty Centre
Letterhead

French A4 Format - 210 x 297 mm

| 25 | \ 46 \ | 25 |
=y H )
7 i
T we Contact
o i weber Company name Arial Regu|or
—_ B SAINT-COBAIN First and last names X X
The Weber letterhead includes: Job title or position 11 pt font, 13 pt line spacing

Street name and numbe

0 The Weber |Ogotgpe |S Ceﬂtred at the 33 Area code and city

top of the page. 6l

ompany name

The address block with the recipient's Corpany s
ClddreSS e Job title or position

Street name and number
Area code and city

2]
© The Saint-Gobain logotype is centred 5 Lorem psum dotr st Text
o

eqi_smod t_inc\dun_( ut laoree, Arlol RegU|O|’
— . milim veniam, quis nostrud e,
Ot the bOttom OF the poge ate ex ea commodo consequat. 1 pt f:Oﬂt, 13 pt Iine SpOCing

Duis autem vel eum iriure dof

The footer with the name of the 28 Dear Sir, quat, vel illum dolore eu fev

odio dignissim qui blandit

. . . . feugait nulla facilisi. Lorer
organisation and the legal information. Gam nonummy rith
orem ipsum doloi ctetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt:
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad milim veniam, quis nostrud exerci:
ation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum:
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent.
luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, consecte

uer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna. Organisation

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nis! ut aliquip: Arial Bold, all ca oS

ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse ORGANISATION ! . .
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio! IPostal code « City + Country + Phone numbe 7 pt fon t, 9 pt line spacing

dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Legal information
Address, contact details

p Arial Regular
2"‘"} 6 pt font, 8 pt line spacing

Peter Dupont
Job title

o

SAINT-GOBAIN:

ON
Street + Postal code + City + Country » Phone number + Website o

Legal

I~

| 20 | er - Graphic guidelines
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02 Stationery and office documents

Letterhead
Left address

]

33

15

28

I~

French A4 Format - 210 x 297 mm

| 25

25

weber

SAINT-GOBAIN

< 6l >

Company name

First and last names

Job title or position

Street name and number
rea code and city.

Date

Dear Sir,

orem‘ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt:
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad milim veniam, quis nostrud exerci
ation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent
luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, consecte
uer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse:
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

D

Peter Dupont
Job title

‘SAINT-GOBAIN:

ORGANISATION
Street + Postal code  City + Country * Phone number + Website
egal

| 20 |

Download from
the Brand Identity Centre

Weber - Graphic guidelines
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02 Stationery and office documents

Second page

7

46

I~

French A4 Format - 210 x 297 mm

|7[ 28

‘SAINT-GOBAIN

Tweber

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tinc
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad milim veniam, quis nostrudex
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, velill
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit prae
luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, conse
tuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut al
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velitei
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iustor
dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euvismod tinc
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad milim veniam, quis nostrude:
ation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, velil
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit prae
uptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, cons
uer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut al
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velitel

molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iustor
dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

P

Peter Dupont
Job title

AINT-GOBAIN:

| | 20 | |

Download from
the Brand Identity Centre
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02 Stationery and office documents

Letterhead

US. format

04"

163"

13"

0z

US. format - 8.5" x 11"

| 18" |

"we

SAINT-GOBAIN

Company name
First and last names
Job title or position
Street address

City and postal code

Date

Dear Sir,

orem ipsum dolor sit amet, consectetiier adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad milim veniam, quis nostrud exerci tation ullamcorper:
suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea:
commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat,.
el illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent:
luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

1,

Peter Dupont
Job title

SAINT-GOBAIN:

ORGANISATION
Street + Postal code +City + Country + Phione number « Website
Legal informati

| | 078" |

Download from
the Brand Identity Centre
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02 Stationery and office documents

Envelopes

The Weber envelopes includes:
@ The Weber logotype
@ The organisation contact details

Place the Weber logotype at the top
left on the front of envelope.

Put the organisation’s contact details
on the flap (on the back of the
envelope when sealed).

|3 |

SAINT-GOBAIN:

220 x 110 mm envelope

Download from
the Brand Identity Centre

Organisation
Weber Medium, all caps
6 pt font, 8 pt line spacing

Address, contact details
Weber Light
6 pt font, 8 pt line spacing

Texts color: black 75%

SAINT-GOBAIN

225 x 160 mm envelope

Weber - Graphic guidelines
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131

324 x 229 mm envelope

ais

GOM +

2]

J3GWINU BUOYd « A1UNOD « AXD « o]

NOILYSINVO¥O

POd [350d + 10915

eber o

W

o

04"

04"

SAINT-GOBAIN

13” x 10" U.S. Format envelope

2]

U + AnUN0D + AID
NOILYSINYONO

+opo>

01504 » 100115

Tweber @

| 14" |
04"

9.45" x4.14" U.S. Format envelope

Weber - Graphic guidelines
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02 Stationery and office documents

Internal memo

A4 Format - 210 x 297 mm

| 25 | | 3 | 25
7 i
1 w
weber
uuuuuuuu
50
NOTE / MEMO
DE / FROM [Sender]
30 AITO [Address]
COPIE / COPY [Copy]
DATE [July 13, 2016]
15
— | . Objet I Subject : [Sujet de la note]
E . TEXE [DEDUL dU texte]
— AINT-GOBAIN:
A
| 20 |

Download from
the Brand Identity Centre
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02 Stationery and office documents

Press releases

For corporate press releases,
follow the same rules that apply
to the corporate letterhead.

N

35

3

I

French A4 Format - 210 x 297 mm

25

\ \ 46 \

25

"weber

SAINT-GOBAIN

PRESS RELEASES

Paris, XX june xxxx

LACCUSANDIPSA NUS MINVELES

Soloratem invelent, ommoditiati id molorerae vel is eum eiur?

Solorpo reprehenis quaectatis rerupta conese voluptat re etus quis dolectisciti conse

eni te natur, te excepta epudisti dolut ullore samet vendera con necti a qui aribus es et
e preptat ionseni sedit, nam ut eatate lautate mperum idessequo et liat omnis eicae
uremporro volorum enis sum quasperit, to blatur mos explabori dus es ad ute simi, volup
d mos dernam, nus aut vel il ilitati nvelis aut a pelici corest et quam venienihil.

incit autam eum fugit rem elenderum con nimus ipist hillorrum fugita que laut et dollupt
aturibus utet pra aut fugia qui odis aut am, aut amusam quam quis atem reperi cum que
sunte velitec aborio est, que pre porepercia debis exces ped quis excersp istiaec ullendis
debis ent qui derum eatassunt aperrum am rerunt am voleseque que nobis elecum
eturecuscia vel ipiciendia simporro venimet, simus delis explita vel magnat.

More informations on Saint-Gobain
ebsite www.saint-gobain.com
and on twitter account @saintgobain.

SAINT-GOBAIN;

ORGANISATION
Street + Postal code « City + Country  Phone number + Website
Legalinfarmation

RELEASES

SA NUS MINVELES

nt, ommoditiati id molor
* quaectatis rerupta
atur, te exce

Jrerae vel is eun.
< conese voluptat re .
pta epudisti dolut ullore ¢

at ionseni sedit, nam ut e:

ta turemporro volorum e
2 simi, volupta id mos
“enienihil.

ORGANISATION
ital code - City - Country + Phone numb
egal information

| 20 |

Download from
the Brand Identity Centre

PRESS RELEASES
Arial Bold, all caps
17 pt font

Title
Arial Bold, all caps
1 pt font, 16 pt line spacing

Text
Arial Regular
1 pt font, 16 pt line spacing

Organisation
Arial Bold, all caps
7 pt font, 9 pt line spacing

Address, contact details

Arial Regular
6 pt font, 8 pt line spacing

Weber - Graphic guidelines
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02 Stationery and office documents

Email signature

Using information from business cards,
the signature block includes the Weber
logotype, the employee’s first and last
names, job title or position, contact
details and the Saint-Gobain logotype.

"weber

SAINT-GOBAIN

First and last names
Job title or position

ORGANISATION NAME

00 Street Name -« City * Country

Tel.: +00(0) 000 000 000 * Mobile: 00 000 000 000
email: firstname.lastname@saint-gobain.com
www.website.com

SAINT-GOBAIN

Example of event email signature

"weber

SAINT-GOBAIN

First and last names
Job title or position

ORGANISATION NAME

00 Street Name - City « Country

Tel.: +00(0) 000 000 000 * Mobile: 00 000 000 000
email: firstname.lasthame@saint-gobain.com
www.website.com

weberfloor 4032

Passez a la vitesse turbo avec le
ragréage @ recouvrement le plus
rapide du marché !

SAINT-GOBAIN

Download from
the Brand Identity Centre

Example

e0e
& @

@@ e O

Envoyer Discussion  Joindre Adresses Polices Couleurs Enr. brouillon

Test de mon e-mail

A ¢ firstname.lastname@saint-gobain.com

Cc:

Objet : Email signature

"weber

SAINT-GOBAIN

First and last names
Job title or position

ORGANISATION NAME

00 Street Name « City » Country

Tel.: +00(0) 000 000 000 « Mobile: 00 000 000 000
email: firstname.lastname@saint-gobain.com

www.website.com
EE

SAINT-GOBAIN &=

Weber - Graphic guidelines
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02 Stationery and office documents
PowerPoint templates

Cover slide Cover slide

Download from
the Brand Identity Centre

Table of contents

1 Mux

C Text level 1
o Text lewed 7
a Tetlevel 3

= Tout vl 4

Weber - Graphic guidelines
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03 Publications

Front covers
Graphic structure

The graphic structure is The titles and sub-titles are

applied on the covers of every A right-justified in the upper image.

type of communications. In case of a title on two lines, the
6%of A 27% of A 45%or A upper part of the title is in yellow

Always use this structure 1 | L

to ensure a coherent Weber __45%of A

identity. - "weber — Complementary colours cannot
be used for titles on covers.

and the lower one in white.

Titles area o o
The Point-it area is in the lower

Title — image with a protection area
Weber Brush of one square around.

Sub-title The translation linked to the
vertical strip at a distance of
one square from the bottom.

~ 45%of A

27% of A .
° There is a safe area of 4.5%

of A around the identifying
we Point-it area cartouche.

care
; When Weber is used in the title,
5 ; use "weber name” font with a

A lowercase "w".

.| _AshorA The Point-it width is 2/3 the width
15% of A 13% of A of the Weber logo.

- Tweber |

13% of A

Lo AINT-GOBAI

6% of A 6% of A

6% of A 6% of A 45% of A 6% of A

Weber - Graphic guidelines 40



03 Publications

Front covers
Graphic structure

The minimum height

of the white space with
the Saint-Gobain logotype
is 30% of A.

The maximum height of the
white space with the Saint-
Gobain logotype is 60% of A,
allowing the use of product
names, product images and
various texts in the white area.

"weber

SAINT-GOBAIN

"weber

SAINT-GOBAIN

The upper image and lower
image are the same height.

~ 45% of A

weberproduct

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat.

60% of A

30% of A

SAINT-GOBAIN SAINT-GOBAIN

There is a protection area of 45% of A
between the lower image and the text

Never put text or pictograms on the lower image.

Weber - Graphic guidelines 41



03 Publications
Front covers

Examples
A4 cover
" -
L5 8 Lorem ipsum
amet
A5 cover

Professional
Flooring Solutions

Fast - ]ﬂﬂOVGtian - Proven

il SAINT-GOBAIN
IT-GOBAIN

Weber - Graphic guidelines 42



03 Publications
Editorial rules

1 How to write titles - _
Don't write the full title in capital letters. - R et

2 How to write "Weber" in a block of text
When the name "Weber" is written in a text, it is not necessary to write it
in bold. In a text, if the name «Weber» refers to the company or brand
(when the use of the complete logo is no possible), it should be written
with a capital «W». Weber can be written in capitals only when the whole
text is already in capital letters: LOREM DOLOR WEBER AMET.

3 How to write product names
A product name should always be written with a lowercase "w"
and in Weber Name.
Example: webercol standard

& How to write service name
When naming a service, systematically include weber in the name
using weber name and the rest in weber light warm grey.

Example: weberspot

Weber - Graphic guidelines 43



03 Publications
Editorial style

Weber is by nature people-orientated.

Weber takes into account the consumer point of view.
Weber communicates in harmony with how it behaves.
Weber always proves what it claims in an objective wau.

As a consequence, Weber's style can be described as follows:
direct and simple but not simplistic

friendly and empathetic but not informal

affirmative and serious but not arrogant or over-promising

respectful and open but not opportunist

Weber - Graphic guidelines 44



03 Publications

Interior pages
Rules

1 The frame for visual is always curved and the frame for texts is always
squared.

2 The yellow vertical strip is used to accompany text groups or visuals,
(maximum one per page).

3 Main titles are always in in warm grey "Weber Brush” and in lower case.
Sub-titles are always in black Weber font.

& Texts are always in black or warm grey Weber font. One complementary
colour per page or double-page can be used to highlight key words.

Weber - Graphic guidelines 45



03 Publications

Interior pages
Grid

A grid defines the W/23
positioning of graphic
elements such as wa [ ]

colour blocks,
images, titles or
justified text blocks.

Lorerr

ipsum dolor]

sit am

et,

COI‘FSG o

tetuer

adjpiscing

elit| sed diam

nonummy N

bh

evism

od tinc

idunt

ut laoreet da
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lore

magn:

1 aliqu

am

lerat ve

. Ut

olutpa
P

wisi er

im ad

minim

veniar

N, QUis

nostru

d exe

ci

ullam

[
ation

corper

isuscipit lobo

rtis nisl

ut aliq

Uip|ex

ea

OormiT

A,
000

-

conse

quqt.
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03 Publications

Interior pages
Examples A4

Weber Brush title

Yellow background

Ad minim vepiam

‘ Lorem ipsum dolor sit amet

Lorem ipsum dolor
sit amet,
consectetuer
adipiscing elit, sed
diam nonummy
nibh evismod
tincidunt ut laoreet
dolore magna
aliquam erat
volutpat. Ut wisi
enim ad minim a
veniam, quis
nostrud exerci
tation ullamcorper
suscipit lobortis nisl
ut aliquip ex ea
commodo

, consequat.

Enim ad minim

Lorem ipsum dolor sit amet

e

Verunt lectores legere me lius quod ii legunt Saepius.

Claritas est etiam processus dynamiCus, qui sequitur
mutationem consuetudium Lectorum. Mirum est notare
quam littera. Eodem modo typi, qui nunc nobis videntur

o
:

parum clari, fiant sollemnes in futurum.

Lorem ipsum dolor sit amet,
consectetuer adipiscing eli,
sed diam nonummy nioh
euismod tincidunt ut laoreet
dolore magna aliquam erat
volutpat. Ut wisi enim ad
minim veniom, quis nostrud
exerci tation ullamcorper
suscipit lobortis nis! ut
aliquip ex ea commodo
consequat.

Duis autem vel eum iriure
dolor in hendrerit in
vulputate velit esse molestie
consequat, vel illum dolore:
eu feugiat nulla facilisis at
vero eros et accumsan et
iusto odio dignissim qui
blandit praesent luptatum
zzril delenit augue duis
dolore te feugait nulla focilsi.
Nam liber tempor cum
soluta nobis eleifend option
congue nihil imperdiet
doming id quod mazim
placerat facer possim assum,
Tupi non habent claritatem
insitam.

Yellow colour block

Weber - Graphic guidelines
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03 Publications

Interior pages
Examples A4

One complementary colour
for accentuation per double-page

The fra
curved

me for visual is always
at least on one side

Enim ad mi#ﬂm

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diam nonummy nioh
euismod tincidunt ut looreet
dolore magna aliquom erat
volutpat. Ut wisi enim ad
minim veniam, quis nostrud
exerci tation ullamcorper
suscipit lobortis nisl ut
aliquip ex ea commodo
consequat.

Verunt lectores legere

me lius quod ii legunt
Saepius. Claritas es ulputate veli ole
consequat, vel illum dolore
eu feugiat nulla facilisis at
vero eros et accumsan et
iusto odio dignissim qui
blandit praesent luptatum
zzril delenit augue duis
dolore te feugait nulla facilsi

etiam processus
dynamiCus, qui sequitur

Lorem ipsum

Verunt lectores legere me lius quod ii legunt
Saepius. Claritas es etiam processus
dynamiCus, qui sequitur Lorem ipsum dolor
sit amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat

Lorem ipsum Lorem ipsum dolor sit amet,
dolor sit amet, consectetuer adipiscing elit,
consectetuer adipiscing sed diam nonummy nibh
elit, sed diam nonummy euismod tincidunt ut laoreet
nibh evismod tincidunt ut  9lore magna aliquam erat
looreet dolore magna voluteat. Ut wisi enim ad
aliquam erat volutpat, Ut minim veniam, quis nostrud
wisi enim ad minim exerci tation ullamcorper
veniam, quis nostrud suscipit lobortis nisl ut
exerci tation ullamcorper aliquip ex ea commodo

consequat suscipit lobortis nisl ut consequat
. aliquip ex ea commodo

Duis autem vel consequat

eum iriure doior in

hendrerit in vulputate velit Duis autem dolor in

esse molestie consequat, Vel hengrerit in vulputate velit

illum dolore eu feugiat nulla esse molestie consequat,

facilisis at vero eros et
accumsan et iusto odio
dignissim qui blandit
praesent luptatum zzril
delenit augue duis dolore te
feugait nulla facilisi,

vel illum dolore eu feugiat
nulla facilisis at vero eros
et accumsan et iusto odio
dignissim qui blandit
praesent luptatum zzril
delenit augue duis dolore
te feugait nulla facilisi

Lorem ipsum dolor sit amet,
consectetuer adipiscing elt,
sed diam nonummy nibh
evismod tincidunt ut laoreet
dolore magna aliquam erat
volutpat. Ut wisi enim ad
minim veniom, quis nostrud
exerci tation ullamcorper
suscipit lobortis nis! ut
aliquip ex ea commodo
consequat.

dolor in hendrerit in
Vulputate velit esse molestie
consequat, vel illum dolore
eu feugiat nulla focilisis at
vero eros et accumsan et
iusto odio dignissim qui
blandit praesent luptatum
22ril delenit augue duis
dolore te feugait nulla facilsi

vero eros et accumsan et
iusto odio dignissim qui
blandit praesent luptatum
2zril delenit augue duis
dolore te feugait nulla facilis.

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit, sed diam
nonummy nibh evismod
tincidunt ut laoreet dolore
magna aliquam erat
volutpat. Ut wisi enim ad
minim veniam, quis
nostrud exerci tation
ullamcorper suscipit
lobortis nis! ut aliquip ex
ea commodo consequat.

Duis autem vel
@uUm dolor in hendrerit
in vulputate velit esse
molestie consequat, vel
illum dolore eu feugiat
nulla facilisis at vero eros
et accumsan et iusto odio
dignissim qui blandit
praesent luptatum zzril
delenit augue duis dolore
te feugait nulla facilisi,

Vertical yellow strip Warm grey background

Texts in black or warm grey
with one complementary colour for accentuation
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03 Publications
Back cover

The Saint-Gobain logotype
and the company details
are inserted in a space
reserved for that purpose.
Depending on the amount
of information in this space,
you can change its height
and color.

credits
Weber Regular,
6 pt font, 8 pt line spacing

Organisation name

Weber Bold, all caps
6 pt font

spacing after: 1 mm

Address, contact details
Weber Regular,
6 pt font, 8 pt line spacing

Texts color: black 75%

NN

SAINT-GOBAIN

27% of S

enr

SAINT-GOBAIN

&dits pRotos Lrehenidis est; idt Uit
i blaut prae ventum et laut aut quatis
‘eveles ventiaest vel illiquo tem in rescia
sequat fugia ipsa velestem facillit quatur,
voluptias ilignam renim fuga. Ribust ditae:
pudictur.reician.deliquia seque.nimolar.

TIGN NAME

00 street name

City + Country

iTel.: + 00(0) 000 000 000
bsik

15N

15N

SAINT-GOBAIN

S (small size)
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03 Publications
Adverts

Example

The pictures shown are only examples.

Example
Tweber 2 |
1B i t ;
y ol £

Collection Weber Structures 3D*

Les trois nouveaux décors de fagade weberterranova print sont
tout simplement exceptionnels. Leur design exclusif et contemporain
bénéficie en option de la technologie Ultime Color tout en offrant

la pérennité et la garantie d'un enduit traditionnel & la chaux.

Proféssionats
Flooring Solutions

Fast - Innovatign - Prover:

In the current fast moving and dynamic environment, time is money.

Weber's comprehensive flooring products range consisting of Industrial, Commercial,
Design Floor and Marine screeds have been developed for optimum speed, durability,
strength, smoothness and are the most technically advanced products on the market.

Weber's decorative Design Floor range offers striking, durable and low-maintenance
coloured floor finishes. All products are manufactured under the BSI Quality
Assurance Schemes SO 9001 and ISO 140001

5 SAINT-GOBAIN
v & &

Empilement

3 effets créatifs
disponibles
en 144 teintes

Mis en ceuvre par les entreprises formées et licenciées
par Weber, le systéme de matricage d'enduit minéral
est une innovation majeure dans le traitement

créatif des fagades sans concurrence

sur le marché |

SAINT-GOBAIN

et sur smartpl Weber FR

Weber - Graphic guidelines
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04 Exhibitions
3D logotype

Dimensions and proportions

The thickness of the yellow pyramid is
twice that of the black volumes square,
shadow and Weber letters.

The thickness of the white sphere
is 3 times that of the black volumes.

The thickness of the Saint-Gobain

name and the grey underline is T
divided by 4.

This 3D logotype can also be used
in buildings' receptions areas.

L

L=T/4

Weber - Graphic guidelines
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04 Exhibitions

Booths
Logotype

"weber

SAINT-GOBAIN

Fusce eget
lorem id . |
turpis

"weber

SANT-GOBAN

On booths, the local brand can stand
alone.

Nevertheless, all other visual supports,
such as kakemonos, brochures, adverts
etc. must include the Saint-Gobain
logotype, and follow graphic guidelines.
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04 Exhibitions g Povnioad from

the Brand Identity Centre
Booths
Logo block

The Point-it can be used together
with the Weber logotype for specific
uses such as signage on trade fair stands.

Booth example
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04 Exhibitions

Kakemonos

The Weber logotype is placed
at the top of the banner.

The Saint-Gobain logotype is placed
at the bottom right in a smaller size.

w

8% of W —

—l|37%orvv|

SANTGOBAN |

Fusce eget
lorém id
turpis

Il’—8%OFW

| 8%ofw

15% of W

Example

‘SAINT-GOBAIN

Nulla,
interdum
taciti

Duis ac mauris in urna
nulla, interdum vel,
class aptent taciti

Weber - Graphic guidelines
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05 Digital & audiovisual

Design elements
Logo block

Rules to display the Weber logotype
together with the Point-it:

On desktop screens

The minimum width size is 160 pixels

so that Saint-Gobain remains legible.

On tablet screens

The Weber logo is displayed on the upper
left corner. Its width size is 150 pixels.

On mobile screens

The Weber logo is centred in width.

Its width size is 90 pixels.

"weber care

SAINT-GOBAIN

| T i | | |

| [N |

| [ |

L | | |
desktop 160 px 15 px 65 px
tablet 150 px 10 px 55 px
mobile 90 px 5 px 32 pX

Website examples

® O ® /" ucpo | Weber "‘\E

&« | www.uk.weber

we
rweber care Products & services v

SAINT-GO8AIN

Meet Weber

Help & advice ~

Desktop screen

Lieber offers solutions 4o re

7 Y

Tablet screen

mowate ouy bathrgom

ﬂ'flvl'r' odffer gt o
rEnovate qour bath

Mobile screen
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05 Digital & audiovisual

Design elements
Yellow strip

The yellow strip is applicable on web-
sites, newsletters, apps, videos, social
media cover photos and posts and
always positioned vertically on the left.

The height of the strip has to be
adjusted to the height of the content
(web pages, videos, images, newsletter,
apps).

On websites, the yellow strip is attached
to the left of the browser.

Its standard width is 30 pixels.

Its width can be adjusted depending
on screen resolutions.

For example:

Large desktop: 30px

Small desktop and tablet landscape:
20px

Tablet portrait : 10px

Mobile: 10px

Websites examples

ek offars sohutions fe rengvats our b1 bsgm]

PRy
.'3 'wﬂ,?"

-

Tablet screen Mobile screen

30 px Desktop screen |
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05 Digital & audiovisual

Design elements
Yellow strip

Newsletter example

:\"Ebﬂf Suptembar 2017

AT LA

Webear news

Abways be first

Weiher Matheriands i5 ciways Arsb with new products,
saluticng and sdeas bs hel@ ils Suslirmens = and they
wanted o spiead this Messoge. Thiy askd their
collmaguns in thie UK io help them odapt o roce simu-

— - e e e il P ———

Videos examples

"weber dare

SAINT-GOBAIN

Realiser un ragreage

fibre sur ancien parquet

The yellow strip on the left
should appear throughout the
video and respects the standard
size of 30 pixels width.

Weber - Graphic guidelines

59



05 Digital & audiovisual

Design elements
Colour palette

The yellow colour has to be used Examples with primary colours

in the following cases:

- For titles on dark imoges or dark To know before applying Consumption calculator
backgrounds and warm grey

Barfoca Im) T wicith fomi

backgrounds

- For the Point-it, the vertical strip
or the background of elements
(buttons)

- Ilcons

The warm grey colour has to be
used in the following cases:
- For the text in the Point-it
and the background of elements
(buttons, tags)
- lcons

- Limited selection of block ' i
backgrounds

- Bottom footer '~ Weber care about people
4 and their environment

Primary colours . a1 e

R 255

G 235
BO
H#FFEBOO

R 90
G76
B 64
H#5A4C40
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05 Digital & audiovisual

Design elements
Colour palette

Do not use complementary colours
in full large backgrounds on any digital
tools.

These colours can only be used for
higlighting text and specifical graphics
in interior pages or images.
Complementary colours could be used

with transparency for interactions
(80%, 60% or 40% opacity).

Complementary colours

RO

G163

B 222
#00A3DE

R 255
G130
BO
#FF8200

R 208

GO

B
#DOOO6FA

R 143
G173

B 21
#8FADIS

80% 80% 60% 40%

Examples of usages of

the complementary colours:

- Tag background

- Table background
+ Progress bar

- lcons

Examples with complementary colours

Cement based adhesive

Haste discursator rugium abscisa
volvente, ruinis pondenam inma-
nium constarnuntur, aut @x
necessitate ultirma fortiter
dimicante, superati periculoss
per prong discadunt.

Look ot Waber products

TRAINING >4

Repair a cracked
screed

OQOOdD

This work was carried out by Da Silva Fréres
ITE et ravalement de fagades en IDF
+33 0130 2217 81, 1 Chemn. Sous Le Parc 78260 Achéres

Weber - Graphic guidelines
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05 Digital & audiovisual

Design elements
Photography

The double-image principle should
be used on all websites home
pages, newsletters, social media
pages.

It should not be used on the mobile
version of the website nor on
mobile apps.

The two images have the same
width in the vertical carousel and
the same height in the horizontal
carousel.

The text must be on the top or
left image or centred on the two
images. The title is in Weber Brush.

It is only allowed to write on the two
pictures for digital applications
(not for print).

Examples

Weber colour run for charity

ke R CO-SAponi] One BANEXAST 3 T U N v
ot run rorm cokour”. Witk 0 SOBImEaning S CoramTTe organised

N b e i s TR BO0n €4 mel Gof G TR W ineg T,
darscing o focw painting, B wen borgeted of Wets srmplkyses ord
el LR

Aviva Stadium Dublin

Pl o vy ol e e, (o b e e g
rricek i b sty ot i bam redievaloping Lorkowra Bood,
L E T
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05 Digital & audiovisual

Design elements
Symbol

The symbol can be used as a favicon

for browser and Apps icons.

-~_d

Speed-dial-icon-384x240.0Ng

Favicon-16x16.0NQ
Favicon-16x16.ico

—l
Apple-touch-icon-14x14-precomposed.png
—il
Apple-touch-icon-72x72-precomposed.png

e

Apple-touch-icon-57x57-precomposed.png
Apple-touch-icon-57x57png

If you create a new app (out of the Weber App), please contact the Brands and
Business Communication Team in order to define together the appropriate icon.

Examples

“

@ ® /" ,cp0o | weber

C

ww Lk weber

Weber - Graphic guidelines
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05 Digital & audiovisual

Design elements
Images

When images are not directly stuck
to the yellow strip, rounded corners
should be applied to all of them.

Roundings of 8 pixels should be applied
to the rounded corners pictures.

HOVATION NEWS HOVATION
Low Dust Technology ™ Waterproofing under tiling with Post hoc impie perpetratum quod
wabersys hydm stog in oliis quogue iom timebatur

Qur technical solutions

Tiling ento wood s Protecting o wober-sensitive svbstrate

Tirrkr Boors and oleermic el o6 rot o . Tilas crg often specfiod ko areas that &'
waunel badfeliows - las ane inFerendy ; - gy 10 Do subected 1o high Pumidity o

BTl Wil BLCt O ke

Examples

Weber colour run for charity

WD W £ E-H IR e LEIAOTY © AT U A o
Y o e k. WA 0 DT SO rareed
[ ——
A Wl G, B B bl 4 g 0
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05 Digital & audiovisual

Design elements
lcons

lcons can have two colours (warm grey and yellow).
Examples of use

Only icons in the footer will be designed

with the grey value #646464. Our custom made services

Ilcons can also be used with complementary ¢y Dowetestcenter [_ET_\ Consumption calewotor ‘@ Digital appkcation
colours only one colour per icon (see page 17). T g, ) kit pratsoteyiniay s
On dark or picture backgrounds, icons can be outlined ijgl% Water ceadary 5’ samples E:E Tha Waber guide

in white (for example: videos' play icons in product pages e iy ‘e oo o e e ot o U

L . af-deend toltur ot e, BSOS S BErrgielE RSt

PrREp——— PET TP — e

tutorial blocks).

& G

i G o] i, e kit v
Pl on 00 oNA0SE UL, SACULK O G5 monl Fracuant craweny .

@ . #) (& 2P0 == EEr

® O ®

7
a7
a7
a1

K\D
X

Download from
@ O \ O the Brand Identity Centre
~ % ( })
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05 Digital & audiovisual

User interface
Buttons

Differents rendering could be used,

for example:

- button on yellow background
- button on light grey background

- outline button on white background
- outline button on picture background
- download or send documents links

- label on yellow background

Button Button

Button

Tags <

Collapsible Blocks

LABEL / CATEGORY

Example

-:“bﬁ_' CAR  Peebwindsviom - el Wesaiis v iy a4 ¥ A

Documantation and brochures

Wit Tarn W

Weber - Graphic guidelines
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05 Digital & audiovisual

User interface
Text links & interaction

Weber blue and orange colours are used

in order to show users interactions. |
tow fo build a long lasting bathroom?

For example:

- hypertext links

- rollover on titles
- sharing buttons (e - )
- bookmark buttons

- download or send documents links

L BT L FRAL 1

s

.aesaribus W<

Liertats et relinacula sempitenna velut frugl parens et predens el dives coesanbus w o
tamquam Eberis suis regenda patrimanii ivna parmisit

% order products

~ rayt qln=~ B P Farsd the pragind Dadn B leaaatliy R0t & OO et
Lt e, oo 3 bk Naa hors Lo e o taae ATy b WS GO I
R o, i ] el iovul i W i | Ve s Y e i
o apphcotary o Sl rieston R IR
Find great ideas
Get inspired, look at best How to do the job successfully?

practices, smart and criginal

- f Ervasdah arad ¢hinan
ideas Ao G i Fagge s vk

T ——
ofectone puitas mos Comesr ooru affercu
bl el e s MR i e ol

Pinterest [2 Brgaa, e masact. sk
; . A
RO instagram [7
G163 Houzz [
B 222 B0 winh plasmbing and shetriciy
#OOA3DE | Jiemiackemrasn,
ool e T e, W, o e AT U e
e otnret adischons. geatis Tos Comor Scrhm
R 255 Beware, this orange va- i, A i K
Glo2 lue is different from the
BO complementary colors
1#ff6600 orange.
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05 Digital & audiovisual
Websites

Place the Weber full-colour logotype on a white
background in the header.

At the bottom right, use the white version of the
Saint-Gobain logotype on a warm grey background.

The Saint-Gobain logotype serves as a link
to your local Saint-Gobain corporate website or
to the global corporate website: www.saint-gobain.com.

Social media and support icons must be grey
charted #646464.

The bottom area of the footer (copyright,
the Saint-Gobain logotype) must exclusively
have a warm grey background.

Minimum size

R 90
G76
B 64
H#5A4C40

R 100
G 100
B 100
1646464

96 px

_.r“bﬂf CRN eeic  BrebEe Bericei e M Hevecowehve v | Ladeed made [4] @

] P A e T *ar s
A #E GO S

Bickre dozuerant hissuoe oy = II/""‘"\ Hon wickhon

CQ) memmemmmsmcmss (L[] et weter | maonmatiosgia kiia
o ok R o g, LY cpipss dem i g e ik il oot
Eu e’y . by rbgheralation, o i preaksd e e deded
e s ey Wohee .

Mos solutions chaptiérs pour

Continuez votre recherche

Produits pharss Produits pour b sol Consails ot salutions Univars Soant -Golsaan
fYyino®@

Weber - Graphic guidelines
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05 Digital & audiovisual

Mobile applications

The Weber logotype must be placed

in its white protection area and the
Saint-Gobain logotype at the bottom

in its white version and on a grey warm
background.

Yellow strip must be 10 pixels wide.

It must be visible on all main pages
of the application: splash screens,
product pages, feature home pages..
It is not mandatory on any other
intermediate page, with depth or
overlays screens such as header

or pop-up banners.

The double-image principle is not used
on mobile applications.

<

weber terranova =
print ':

Colored focode cocting cliows the reclizotion
of decorction on the surfoce of the cocting by
combining effects of rellef, textures ond colors.
{many decorotions possiie: brick, wood,
stone, bomboo, Crumpled.. mens

Detais Appicotion
10 colors avolobie
000000 =
Surtoce of 0pphconon

Béton, Enduk ciment cu choux cment, Pidtre
hydrofugde (verte), Enduit pldtre, Pidtre
(éonc), Pidtre hydvofugbe (bleu), Ponneoux de
boix CTBX CTEH 0S8, Pannecuy polestive,
Carreloge, Penture sy pldtre, Peinture s
ciment

Pockogng
5 kg sock
10 kg sock
15 ka sock

< WeberRcademy

Traoinings

WeDerBUSINESS vous pOrtoge outils ot
QXDOTISOS POUr VOKXISEr vOLre octivitd, ki
offrir phus de visidlité et lo développer. Vos
chonts se projettent plus facilement, ot
OPRrECiNt VoS NOUVEoUX OuRils de
communication

Avec Weber, DOOStez votre Business of votre
visioié |

CHeTan COn heip yois with technicol issues
with your project

%

Coll ma bock

Pt s mm 1rad AL+ P e

N

L
Sdoraciony b Prichong H0n) « LEOR), TlrBie W N0
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05 Digital & audiovisual

Social media
Cover photo

The Weber logo to use is the one with
the white cartridge that acts as a pro-
tection area in the profile image format.

Note that on social media cover photos,
the Weber logotype could cover the
yellow strip. This has to be considered as
an exception.

Yellow strip must be 30 pixels wide.

If the we care needs a translation (aste-
risk on the point-it), then the translation
text will be added on the yellow strip.
The text has to be in Weber brush 1lpx
#504c40 police.

The with of the Point-it is 2/3 of the We-
ber logo width..

The two images have the same width

in the banner. The text on the left image
should not cover a person's face and be
legible.

The Point-it must always be placed on
the image on the right.

In any case, correctly follow the sizes
of the images indicated by the social
network.

Social media examples

I
|
Saint-Gobain :
Weber Portugal :
wharpt .

L

[ pad o e

Oy Rl

f & renovagao,

‘o Wabar tem
y a solugdo

Ll v

Quandoe o assunto

Refer to Facebook

technical constraints to

set your pictures properly:
https://www.facebook.com/
CoverPhotoSize

500 px

Refer to Twitter

technical constraints to

set your pictures properly:
https://support.twittercom/
articles/127871-customi-
zing-your-profile#t

Weber - Graphic guidelines 70



05 Digital & audiovisual

Social media
Cover photo

Social media examples
On YouTube, depending on the brows- 1546 px
er configurations, the Weber logo can, r ‘
exceptionally, overflowed on the Yellow
Strip and the image on the left.

Renoweber
& ficil
Refer to YouTube

technical constraints to set

i e e = your pictures properly:
S — ) - https://support.goo-
> e e . v R ale.com/youtube/

_ R __ S cc __ answer/29763092hl=en

On LinkedIn

Refer to LinkedIn

technical constraints to set
your pictures properly:
https://www.linkedin.com/
help/linkedin/answer/70781/
image-specifications-for-
mo T your-company-pages-and-
iy e . career-pages?lang=en
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05 Digital & audiovisual

Social media
Posts

On social media posts, the Weber logotype is

placed at the top left side next to the yellow strip.

When the logotype is placed on the left side, it
should have left borders squared.

In specific social media campaigns, the yellow
strip and Weber logotype can be removed.

"weber

SAINT-GOBAIN

Download from
the Brand Identity Centre

Social media examples

Sair-Gobain Weber Begium

& napinrtry -

T

Ko op dordendag T secterrber lusien 7,00 uer an 12.00 wr saer het
Webier Calé bj Douwpunt Van der Qucht, Eurolsen 3 in Temas, Fet
Webor trarm a8as Ser Eeachibking cmale wragen aver het plastaen enjol
vougen van begels, sgalisenen, conatrectiemonsls, enz.. i
beantwoaiden, Ga nokar langs on geniet ondemuson win gon koffiskosk
o e heerigos tas koo

WOir | raduction

Saint-Gobain Weber Belgiun Emeaer i messige

.

Y daime [ Commamer D Panage

Saint-Gobain Weber &\Weber Turkiys - 21 acis -
Tt Barnt v mutisidands re dinens plvenky kullitam Saglindn seramik
YApigtnCes weber kol Ex Sreryonz. b iy Zvi0ZaN

PRl T LT

Saint-Gobain Weber 0VebarTurkdye - 14 aoli w
Tt Temel yaktms kin sOper elastix su yakhm hart weber.dry Uitrafiex T25
GrOndmzy Qoz st b ' PwiiGeT
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05 Digital & audiovisual

Audiovisual

Use the intro and/or at minima the outro for all
Weber videos.

The yellow strip and the embedded Weber logotype
on the left are mandatory all along the video. As an
exception, the logo should have left borders squared.

g Download from
Intro & outro screens the Brand Identity Centre

Other screens

Weber - Graphic guidelines
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06 Signage
Building signage & facade

Wi r
The Weber logotype appears on top 5 ewbmgmn
of the building and above the main

entrance.

It must comply with the logotype
protection area (see page 2).
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06 Signage

Entrance totem

Use nameplates of the same size
for Saint-Gobain and the Weber
logotype. Saint-Gobain's
logotype is always at the top.

50% of W

25% of W

50% of W

15X X X 15X

e N

SAINT-GOBAIN

Site name

"weber

SAINT-GOBAIN

e

8% of W
Weber Medium

~Jidelines
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06 Signage

Interior signage

Elevator sign

1% of L

16% OFLI

Weber Medium
all caps

_{

1% of L

}_

"weber

SAINT-GOBAIN
SERVICE ALPHA !
SERVICE ALPHA
SERVICE ALPHA
SERVICE ALPHA 2
SERVICE ALPHA 3
SERVICE ALPHA V'A

50% of W

25% of W

16% of W

8% of W |

Weber Bold

Reception totem sign

W

"weber

SAINT-GOBAIN

6 of W 12% of W

entite

Unit

e

8% of W
Weber Medium

Weber - Graphic guidelines
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06 Signage

Interior directional signage

Directional Wall Signs Directional wall sign
Measuring 40 centimeters wide, wall
signs can hold no more than three 40 cm

nameplates. Always use a frame, even }

for a single nameplate. T
DESTINATION BETA

4

Door Nameplates

Paper or metal inserts with a white DESTINATION ALPHA
enamel finish fit in between two trans-

4

parent sheets of Plexiglas® that are set

. DESTINATION BETA
in a frame mounted on the door.

Universal Signs

They are used to designate shared

spaces, such as meeting rooms and 60 cm
restrooms.

Text, pictograms and numbers are

screen printed on aluminum plates

with a white enamel finish.

Weber Medium
70- point font

27 cm

Weber - Graphic guidelines
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06 Signage

Flags & banners w w
12% of W 12% of W 8% of W 8% of W
Flags and banners are used
to increase our visibility.
They are placed in open spaces Not
far from building entrances and near
the perimeter of company propertuy. 150%
Apply the logotype to both sides of ofw
flags and banners. Flagpoles and poles
for banners have a white enamel finish. - -
0 0
Always have the Saint-Gobain || | = |
and Weber flags together. 15N
On flags, the yellow strip is not ,\I |n /{]
centred &
compulsory. 50% “annf uuhu; 2 Webel’
SAI NT’GOBAIN of W SAINT_GOBAIN i SAINT-GOBAIN
1,5N
NI~
w
18% of W 18% of
-
‘i"/sv 150%
_1© of W
w
~'weber
SAINT-GOBAIN e
18%
770FW
|
6% of W 1
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06 Signage

Trucks and cars

The guidelines shown may need [
to be adjusted for some applications. || m'weber

~weber N " 'weber

SAINT-GOBAIN

The pictures shown are only examples.

II\I
|

30% of W 30% of W

10% of Y S9% of X

- *weber

SAINT-GOBAIN

N

SAINT-GOBAIN
il

SAINT-GOBAIN:

30% of W
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07 Other

Promotional items and goodies

One-colour logo
on clear or dark backgrounds

It is possible to use this design
on goodies when printing
of the full-colour logotype
is not technically possible.

The only accepted colours are:
yellow, white, gold, silver and black.

Minimum size: height of 7 mm.

Don't use object with other bright
colour than yellow.

W Tweber
- sAﬂ?—rﬂnﬁl N

" weber

SAINT-GOBAIN

r

BAIN

Y

ber

Y

AINT-GOBAIN

" weber

SAINT-GOBAIN

SAINT-GOBAIN

®weber

"weber

SAINT-GOBAIN

"weber

SAINT-GOBAIN
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07 Other

Promotional items and goodies

2 A
"weber il
= a1
SAINT-GOBAIN

el "weber

SAINT-GOBAIN

"weber

SAINT-GOBAIN
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07 Other
. Packaging
Packaqing ~

Lifestyle
tiling grout

webercol
flex XL

For more information :
download the weberpack guidelines

from the Brand Identity Centre.

Ready-to-use formulation
Improved adhesion

Long working time 20kg

= "weber

SAINT-GOBAIN
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SAINT-GOBAIN

MARKETING & DEVELOPMENT
BRANDS AND BUSINESS
COMMUNICATION
Les Miroirs
18, avenue d’Alsace
92096 la Défense Cedex - France
www.wecare.weber.com

Download from
the Brand Identity Centre

Click here:
https://brandidentity.saint-gobain.com

For more information, please
contact the Brands and Business
Communication Team.

Géraldine Falzon
geraldine.falzon@saint-gobain.com

Marie Peltier
marie.peltier@saint-gobaincom

Credits:
Gettyimages, Offset,
Plainpicture, Shutterstock.

Conception:
Adrien Leroy



