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Logotype colour palette

The full-colour logotype is automa-
tically placed on a white background.

The yellow in the logotype requires 
specific attention: the Process Yellow 
C needs to be adhered to. The final 
result has to be carefully checked.

Pantone Process Yellow C
R 255 - G 235 - B 0
C 0 - M 0 - Y 100 - K 0
#FFEB00

Pantone Process Black C
R 0 - G 0 - B 0
C 0 - M 0 - Y 0 - K 100
#000000

Pantone Cool Gray 10 C
R 100 - G 100 - B 100
C 0 - M 0 - Y 0 - K 75
#646464

White
R 255 - G 255 - B 255
C 0 - M 0 - Y 0 - K 0
#FFFFFF
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7 mm or 77 px

X X

R=X

X

X

X

Protection area & minimum size

Protection area

In order to ensure the integrity of 
the branding, no graphic or text 
elements should overlap inside the 
protection area. This area equals 
the width of an “r”, as defined in the 
diagram below.

Minimum size

The logo size should always 
allow clear visibility of the
Saint-Gobain endorsement.
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Full-colour logotype on various backgrounds

Logotype on non-white 
backgrounds

The full-colour logotype is automati-
cally placed on a white background. 
When used on coloured or photo 
backgrounds, it is placed inside a 
white frame that is at least as large 
as its protection area.

Download from
the Brand Identity Centre
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One-colour logotype on various backgrounds

The one-colour logotype is to be 
used only when the full-colour one 
cannot be used for technical rea-
sons or for special applications (on 
steel, when engraved, for glass-san-
ding, one-colour printing, etc).

The edges of the sphere and
of the pyramid are partly visible.
The pyramid is not grey. The only 
possible colours for this logotype are 
yellow, white, black, silver and gold.

White background

Kraft background

Black background

Engraving

Download from
the Brand Identity Centre
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 10 % of A  10 % of A

A

Identifying cartouche

Only for printed documents  
and cover pages

Centre the logo verticaly

Placing the Weber logotype 
in an identifying cartouche 

A white identifying cartouche is 
used for printed documents. Adjust 
the size of the identifying cartouche 
so that it is proportional to the size 
of the document and the size of the 
Weber logotype. 

Identifying cartouche with a drop 
shadow

Apply a drop shadow to contour 
the identifying cartouche on white 
backgrounds.

Drop shadow:
- Opacity: 30 %
- Angle: 180°
- Distance : 0 millimeters
- Spread : 0 millimeters
- Size : 1 millimeter



01 Design elements

Weber - Graphic guidelines 6 

A

13% of A

27% of A

6% of A

6% of A

 
6% of A

A

13% of A

27% of A

6% of A

6% of A

 
6% of A

Identifying cartouche

See p. 41 for more details

Only for cover pages
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Point-it
Presentation and key principles

1

2

3
4

5

6
7

“We care” is the Weber signature. It is 
expressed by the Point-it, an exclusive 
graphic code which is a living element, 
compared to a static traditional brand 
signature. It is possibly completed with 
the translation by the asterisk in local 
language in the vertical yellow strip.

The Point-it can only be used when Weber logotype is present 
on the support and when there is a communication content. 
For instance, on the cover of any printed collateral. In case 
of co-branding, the use of the Point-it has to be approved 
beforehand by the Brands and Business Communication Team. 

“We care”, as our signature, has to be a convincing approach, 
based on facts and proofs: it is not just a visual element.

The Point-it can only be used in yellow. 

The Point-it must only appear vertically. Never use it leaning, 
diagonally or inclined. Always upright, like a pointer on a map.

In a picture, the Point-it should point on the benefit for the end-user 
or end-consumer.

The width of the Point-it is 2/3 of the width of the logo.

“We care” is always written with “Weber Brush” font in warm grey 
and in lower-case. 
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Edge CoverBack

WEBER
Les Miroirs

18, Avenue d’Alsace
92096 La Défense Cedex - France

www.weber.fr

Vertical yellow strip
Presentation and key principles

1

2

3

4

The vertical yellow strip is part of our brand identity
and should be visible on our communication tools. 

The vertical yellow strip should always be placed
on the left hand side of the communication tool. 

For printed collateral, the vertical yellow strip should also
be on the edge and on the right hand side of the back of the cover. 

The translation linked to the Point-it inside the vertical yellow strip
is always in warm grey and with weber brush font. 

Back cover example
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Colour palette

Primary colours
Yellow: for titles on dark image back-
grounds, Point-it colour, vertical strip 
colour, backgrounds and colour blocks 
on interior pages.

Warm grey: for titles on white back-
grounds, Point-it text and vertical yel-
low strip texts, backgrounds and colour 
blocks on interior pages.

If necessary, 80% warm grey can 
be used for backgrounds and colour 
blocks.

Complementary colours 
Could not be used with transparency.

Blue, orange, pink and green: to 
highlight words in titles on interior 
pages and graphics.

Primary colours

Complementary colours

Pantone Process Yellow C
R 255 - G 235 - B 0
C 0 - M 0 - Y 100 - K 0
#FFEB00

Pantone 2202 C
R 0 - G 165 - B 223
C 90 - M 0 - Y 5 - K 0
#00A5DF

Pantone 226 C
R 208 - G 0 - B 111
C 0 - M 100 - Y 0 - K 0
#D0006F

Pantone 7532 C
R 90 - G 76 - B 64
C 25 - M 35 - Y 45 - K 65
#5A4C40

Pantone 151 C
R 255 - G 130 - B 0
C 0 - M 60 - Y 100 - K 0
#FF8200

Pantone 2301 C
R 143 - G 173 - B 21
C 50 - M 0 - Y 100 - K 10
#8FAD15
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Typefaces

Weber
font is custom designed and used 
for sub-titles and running text.

light

light italic

regular

regular italic

medium

medium italic

bold

bold italic

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Why a custom designed font? 
The Weber font is unique and 

exclusive, it reinforces the per-
sonality of the brand with a mix
of care, simplicity and efficiency 

in its design

Download from
the Brand Identity Centre
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Typefaces

Weber name

Weber Brush

Arial

is used for Weber naming so it 
has exactly the same spacing
between letters as for the
logotype.

is used for titles and for the 
translation linked to the Point-it 
in the vertical yellow strip.

is used only when it is not pos-
sible to use weber font. 

For e-mail, we recommend to 
use Arial font, as it is unlikely 
that receivers outside Saint-Go-
bain have the weber font ins-
talled on their computers.

Just type the asterisk key (*) on the keyboard to make the weber name appear.
Examples of product naming: weberfloor, weberfix plus, webersys protec
Examples of naming with Weber: weberacademy, weberspot, weberdrive, uniwebersity

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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01 Brand tools
01.6 Pictograms and icons

Pictograms are used on 
Packaging or communication 
tools. They illustrate either
a product advantage
or a product characteristic.

Icons can be used on
communication tools
as an illustration. 

Pictograms

Icons

TILE FIXING
WATERPROOFING

& MOISTURE 
TREATMENT

WATER
RESISTANT

Pictograms & icons
Presentation

Pictograms are used on Packaging 
or communication tools. They illus-
trate either a product advantage or 
a product characteristic.

Icons can be used on communica-
tion tools as an illustration. 
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TILE FIXING

white protection area

2 lines title1 line title 3 lines title

H/14

Radius = H/6

H/14

H/10
H/14 H/15 H/19

H/12

H/14

H/16

H

white area under title

FLAT
GROUT

WATERPROOFING
& MOISTURE 
TREATMENT

WATER
RESISTANT

WATER
RESISTANT TILE FIXING

Pictograms
Construction

Pictograms are automatically placed 
on a white background with three 
rounded corners.

This white background is a protec-
tion area. Pictograms are made with 
the “brush style” (“Paintbrush wide” 
artistic stroke of Adobe Illustrator). 
There are only two different widths 
of stroke in each drawing and the 
following two colours : yellow and 
warm grey.

Pictograms always have an explana-
tory text written with Weber Medium 
font in warm grey. Texts are always 
in capitals and centred in the width 
on 1, 2 or 3 lines.

The black on yellow version is to be 
used for packaging when the yellow 
and warm grey version cannot be 
used.

The one color pictograms (black and 
white) is to be used for the one-colour 
printing.

When used on a white background the 
shape of the frame disappears



01 Design elements

Weber - Graphic guidelines 14 

EASY
TO APPLY

EASY
TO CLEAN

EASY
TO CLEAN

WATER
RESISTANT

TRAFFIC
RESISTANT

TRAFFIC
RESISTANT HIGH GRAB OPEN TIME OPEN TIME

1 Hr

MIXING TIME

2 min

COVERING TIME

5 Hr

PRACTICABLE
TIME

24H 24H

RAPID SET

3H

RAPID SET
FROST

RESISTANCE
FIRE

RESISTANT
ENVIRONMENTALLY

FRIENDLY
ENVIRONMENTALLY

FRIENDLY
ENVIRONMENTALLY

FRIENDLY
ENVIRONMENTALLY

FRIENDLY

ECO
MAXIMAL

FLEXIBILITY FLEXIBLEFLEXIBLE
EXTRA

FLEXIBILITY
MANUAL

APPLICATION

READJUSTMENT
TIME

ROLLER
APPLICATION

BRUSH
APPLICATION

TROWEL
APPLICATION JOINTWIDTH

1-3 MN 40 MN

READJUSTMENT
TIME

ANTI
BACTERIAL

MOULD
RESISTANT

CO2

LOW CO2 LOW CO2

CO2

APPLICATION
TEMPERATURE

10-30 C°

APPLICATION
THICKNESS

1-7 mm

LONG LIFE
COLOR

LONG LIFE
COLOR ANTI ALGAE

RESISTANT ECONOMIC
WATER

FLOOR HEATING
COMPATIBLE

ELECTRIC FLOOR
HEATING

COMPATIBLE ANTI SCRATCH ROBUST BREATHABILITY IMPERMEABILITYHANDLE
FLOORING

THICKNESS
SOUND

PROOFING
REABILITATION

WORK
PERFECT

ADHERENCE DURABILITY

CERTIFIED ADD WATER
EASY

TO APPLY
GOOD

INSULATION LOW DUST
FLAT

GROUT
LIGHT

WEIGHT

 NONE DIGGING 
GROUT

ENVIRONMENTALLY
FRIENDLY

WATER
PRESSION

14-15 
BARS

20
10 30

0 40

APPLICABLE ON
GYPSUM BOARD

APPLICATION ON
GYPSUM BOARD

CONTAIN OF
REINFORCING

FIBRES

DO NOT REQUIRE
ANCHORS EXTRA WHITE

FOR EP S &
GRAPHITE EP S

FOR EP S

FOR EP S, XP S &
MINERAL WOOL

FOR GLASS
BLOCKS

FOR GRAPHITE
EP S

FOR MACHINE
APPLICATIONFOR MARBLE

FOR MINERAL
WOOL

FOR NATURAL
STONES

FOR PARTITION
WALLS

FOR SUPPORTING
WALLS

FOR SWIMMING
POOLS

FOR TILES
ON TILES

FOR TILING ON
WATERPROOFING

LAYER

HIGH AMOUNT
OF ADDITIVES

IDEAL
UNDERLAYER

LOW
CONSUMPTION

20 KG

7 m2

MAXIMAL
GRANULATION

MAX 4 mm

ON METAL
SURFACESON TILES

ON WOODEN
SURFACES

PREVENTS
EFFLORESCENCE

REDUCED
SLIPPING

RESISTANCE
TO KRACKING

DO NOT CHANGE
THE PLATE

COLOR

REDUCE
& EQUILAZE

THE ABSORPTION EXTRA FINE
LOW

CONSUMPTION

3-4 mm

LOW CO2

Pictograms
Library

Download from
the Brand Identity Centre



01 Design elements

Weber - Graphic guidelines 15 

Icons
Presentation

Icons are made with the “Paintbrush 
Wide” artistic stroke of Adobe Illus-
trator. 

There are only two different widths 
of stroke in each drawings as well as 
two colours in use:
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Icons
Library

Download from
the Brand Identity Centre
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Icons
Library colour variations

Icons can also be used with  
complementary colours. Only  
use one colour per icon.

Download from
the Brand Identity Centre
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Lifestyle
tiling grout

webercol
flex XL

20 kg

HIGH GRAB

Improved adhesion

Long working time

Ready-to-use formulation

 Enim ad minim
Lorem ipsum dolor sit amet 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad 
minim veniam, quis nostrud 
exerci tation ullamcorper 
suscipit lobortis nisl ut 
aliquip ex ea commodo 
consequat. 

Duis autem vel eum iriure 
dolor in hendrerit in 
vulputate velit esse molestie 
consequat, vel illum dolore 
eu feugiat nulla facilisis at 
vero eros et accumsan et 
iusto odio dignissim qui 
blandit praesent luptatum 
zzril delenit augue duis 
dolore te feugait nulla facilisi. 
Nam liber tempor cum 
soluta nobis eleifend option 
congue nihil imperdiet 
doming id quod mazim 
placerat facer possim assum. 
Typi non habent claritatem 
insitam. Verunt lectores legere me lius quod ii legunt Saepius. 

Claritas est etiam processus dynamiCus, qui sequitur 

mutationem consuetudium Lectorum. Mirum est notare 

quam littera. Eodem modo typi, qui nunc nobis videntur 

parum clari, fiant sollemnes in futurum. 

 Lorem ipsum

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad 
minim veniam, quis nostrud 
exerci tation ullamcorper 
suscipit lobortis nisl ut 
aliquip ex ea commodo 
consequat. 

Duis autem vel 
eum iriure dolor in 
hendrerit in vulputate velit 
esse molestie consequat, vel 
illum dolore eu feugiat nulla 
facilisis at vero eros et 
accumsan et iusto odio 
dignissim qui blandit 
praesent luptatum zzril 
delenit augue duis dolore te 
feugait nulla facilisi. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad 
minim veniam, quis nostrud 
exerci tation ullamcorper 
suscipit lobortis nisl ut 
aliquip ex ea commodo 
consequat. 

Lorem ipsum 
dolor sit amet, 
consectetuer adipiscing 
elit, sed diam nonummy 
nibh euismod tincidunt ut 
laoreet dolore magna 
aliquam erat volutpat. Ut 
wisi enim ad minim 
veniam, quis nostrud 
exerci tation ullamcorper 
suscipit lobortis nisl ut 
aliquip ex ea commodo 
consequat. 

Duis autem dolor in 
hendrerit in vulputate velit 
esse molestie consequat, 
vel illum dolore eu feugiat 
nulla facilisis at vero eros 
et accumsan et iusto odio 
dignissim qui blandit 
praesent luptatum zzril 
delenit augue duis dolore 
te feugait nulla facilisi. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad 
minim veniam, quis nostrud 
exerci tation ullamcorper 
suscipit lobortis nisl ut 
aliquip ex ea commodo 
consequat. 
dolor in hendrerit in 
vulputate velit esse molestie 
consequat, vel illum dolore 
eu feugiat nulla facilisis at 
vero eros et accumsan et 
iusto odio dignissim qui 
blandit praesent luptatum 
zzril delenit augue duis 
dolore te feugait nulla facilisi

vero eros et accumsan et 
iusto odio dignissim qui 
blandit praesent luptatum 
zzril delenit augue duis 
dolore te feugait nulla facilisi. 

Lorem ipsum dolor sit 
amet, consectetuer 
adipiscing elit, sed diam 
nonummy nibh euismod 
tincidunt ut laoreet dolore 
magna aliquam erat 
volutpat. Ut wisi enim ad 
minim veniam, quis 
nostrud exerci tation 
ullamcorper suscipit 
lobortis nisl ut aliquip ex 
ea commodo consequat. 

Duis autem vel 
eum  dolor in hendrerit 
in vulputate velit esse 
molestie consequat, vel 
illum dolore eu feugiat 
nulla facilisis at vero eros 
et accumsan et iusto odio 
dignissim qui blandit 
praesent luptatum zzril 
delenit augue duis dolore 
te feugait nulla facilisi. 

Verunt lectores legere me lius quod ii legunt
Saepius. Claritas es etiam processus
dynamiCus, qui sequitur Lorem ipsum dolor 
sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat  

2

01 Brand tools
01.6.3 Icons and pictograms
Examples

TILE FIXING

WATERPROOFING
& MOISTURE 
TREATMENT

Up to 99.5% protection against bacteria

Mould resistant

Decorative, very fine grained

5 KG ≈ 1 to 40 m2

PUR WHITE
E06

1-3 MN

JOINTWIDTH

HEATED
FLOORS

Pictograms & icons
Examples

Interior pages

Packaging
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Photography
Composition of double-image

The double-image principle is an 
exclusive way to implement the care 
concept in relation to the construc-
tion market.

Imagery on covers is composed 
of two images contrasting each 
other with colours or focus. Keep the 
images simple, legible and modern. 

The double-image applies to printed 
collateral covers of any format and 
printed advertisements.  
Examples: A5, A4, A3, horizontal 
or vertical, 4 x 3 m advertisements, 
40 x 60 cm poster, etc…

The double-image principle should 
also be used on all websites 
homepages, newsletters, social 
media pages. It should not be used 
on the mobile version of the website 
nor on mobile apps.

The upper image represents the 
customers, the workers. It can 
be darker with blur or simple 
background and neutral area 

The lower image represents the 
benefit for the end-user or the 
end-consumer. The Point-it can 
only be used in the lower image. 
Pay attention not to use the same 
yellow in the picture for a better 
legibility of the Point-it.
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Photography
Examples of double-image

People are always present in the Weber imagery.
It can be one or several persons to show sharing 
spirit. Some focus can be used on faces, hands 
or feet to express the care promises. There must 
be a contrast (focus, colour, density…) between 
the upper image and the lower image to distinguish 
each other and keep them complementary. https://e-weber.razuna.com/index.cfm?fa=c.main 

&_v=8C3C5E82D9E24A378AF64026B45A182B#

Download on Razuna or create your account contacting 
weber.digital@saint-gobain.com:
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Photography
The upper image

People are always present. 
Some focus can be used on hands to illustrate the 
care promises. Keep neutral or blur areas for titles.
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Photography
The lower image

People are always present.
Some focus can be used to illustrate 
the care promises. Avoid bright yellow 
for a better legibility of the Point-it.
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Photography
Focus & hands images

Some focus can be used to simplify  
and illustrate the care promises.

Hands are highly recommended to illustrate  
the care promises.
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1 3 5

2 4 6

Photography
Don’ts!

1 Don’t use complicated images 

2 Don’t choose stereotyped postures

3 Don’t choose hard contrasted images

4 Don’t use yellow close to the Point-it

5 Don’t use white backgrounds 

6 No images without human presence
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clear space = 1.5 N

0,4"
10 mm

100 pixels

Saint-Gobain logotype principles

Endorsed brands use their own logotype, 
which always include the Saint-Gobain 
guarantee through the Group logotype.

Saint-Gobain logotype is used in 
all communications together with 
the Weber logotype.

The logotype consists of “Saint-Gobain” 
and the skyline. Do not change the 
composition, alter the colours in any 
way, or change our purpose-designed 
typeface.

Protection area
The clear space around the logotype 
is one-and-a-half times the height 
of the «N» in the Saint-Gobain logotype. 
To ensure that the logotype is easy 
to read and impactful, do not place 
any text or images within this area.

Minimum Size
To ensure that the Saint-Gobain logotype 
can be easily read, the minimum width 
is 10 millimeters.
For digital communication, the minimum 
width is 100 pixels.

Minimum size
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Placing the saint-gobain logotype
on dark backgrounds or dark pictures

On dark backgrounds or dark pictures,
in order not to interrupt the reading,
the Saint-Gobain logotype must be used in white.

 

 

13% of A 6% of A

6% of A

A

A

17% of A 6% of A

6% of A

13% of A 6% of A

6% of A

The logotype in its identifying cartouche

To ensure that the logotype can be easily
read when photo backgrounds are too busy,
exceptionally use the Saint-Gobain full-colour
logotype in its identifying cartouche.
The width of the identifying cartouche
is 17% of the format width.

Placing the saint-gobain logotype
on light backgrounds or light pictures

On light backgrounds, or light pictures,
in order not to interrupt the reading,
the Saint-Gobain logotype is used in colour.

Saint-Gobain logotype principles
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Download from
the Brand Identity Centre

Business cards

Company Name
Street • Postal code • City • Country • Phone number • Website

6

5

5

First and last names
Job title or position

28 mm 13 mm5

5 3

5

6

312

00 Street Name
City • Country
Tel.: +00(0) 000 000 000
Mobile: 00 000 000 000
email: firstname.lastname@saint-gobain.com
www.website.com

35 mm

315

The Weber business card includes:
The Weber logotype with the Point-it is centred 
at the top of the card. 

The Saint-Gobain logotype is right-justified 
at the bottom right of the card.

The texts: 
- First and last names. 
- Job title or position. 
- Contact details.

1

2

3

1

2

3

Business card - 85 x 55 mm

First and last names
Weber Medium, 9 pt font

Job title or position
Weber Light, 6 pt font

Address, contact details
Weber Light, 6 pt font, 8 pt line spacing

Texts color: black 75%

ORGANISATION
Street • Postal code • City • Country • Phone number • Website

With Compliments

5

5

30

5

35 mm

15

Compliments slip - 99 x 210 mm
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The Weber letterhead includes:
The Weber logotype is centred at the 
top of the page. 

The address block with the recipient’s 
address. 

The Saint-Gobain logotype is centred 
at the bottom of the page.

The footer with the name of the 
organisation and the legal information.   

Company name
First and last names
Job title or position
Street name and number
Area code and city

Compagnie de Saint-Gobain 
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Location, date

Dear Sir, 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 
milim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie conse-
quat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto 
odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te 
feugait nulla facilisi. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor 
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat 
nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent 
luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Peter Dupont
Job title

Company name
Surname and name
Job title or position
Street name and number
Area code and city

Date

Dear Sir, 

ORGANISATION
Street • Postal code • City • Country • Phone number • Website

Legal information
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt 
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad milim veniam, quis nostrud exerci 
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum 
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent 
luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, consecte
tuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse 
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio 
dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.
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ate

Dear Sir, 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 
milim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie conse-
quat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto 
odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te 
feugait nulla facilisi. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor 
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat 
nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent 
luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Peter Dupont
Job title (business unit)

Company name
First and last names
Job title or position
Street name and number
Area code and city

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 
milim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie conse
quat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto 
odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te 
feugait nulla facilisi. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna.

ORGANISATION
Street • Postal code • City • Country • Phone number • Website

Legal information
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Text
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Company name
First and last names
Job title or position
Street name and number
Area code and city

Compagnie de Saint-Gobain 
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Location, date

Dear Sir, 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 
milim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie conse-
quat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto 
odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te 
feugait nulla facilisi. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor 
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat 
nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent 
luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Peter Dupont
Job title

Company name
Surname and name
Job title or position
Street name and number
Area code and city

Date

Dear Sir, 

25 25
7

15

28

61
33
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt 
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad milim veniam, quis nostrud exerci 
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum 
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent 
luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, consecte
tuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse 
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio 
dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.
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Location, date

Dear Sir, 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 
milim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie conse-
quat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto 
odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te 
feugait nulla facilisi. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor 
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat 
nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent 
luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Peter Dupont
Job title

Company name
Surname and name
Job title or position
Street name and number
Area code and city

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tinc
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad milim veniam, quis nostrudex
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, velill
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit prae
luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, conse-
tuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut al
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velitei
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iustor
dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tinc
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad milim veniam, quis nostrudex
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, velill
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit prae
luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, conse-
tuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut al
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velitei
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iustor
dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. Ut wisi enim ad milim veniam, quis nostrud exerci tation ullamcorper 
suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu 
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit 
augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut laoreet dolore magna.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 
commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, 
vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent 
luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Date

Dear Sir, 

Company name
First and last names
Job title or position
Street address
City and postal code

1" 1"

1.8"

0.27"

Compagnie de Saint-Gobain 
Les Miroirs • 18, avenue d’Alsace • 92096 La Défense Cedex • France • Tél : +33 (0) 1 47 62 30 00 • www.saint-gobain.com
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Location, date

Dear Sir, 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 
milim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie conse-
quat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto 
odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te 
feugait nulla facilisi. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor 
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat 
nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent 
luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Peter Dupont
Job title

Company name
Surname and name
Job title or position
Street name and number
Area code and city1.3"

1.63"

1"

0.78"
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ORGANISATION
Street • Postal code • City • Country • Phone number • Website

35

Envelopes

The Weber envelopes includes:

The Weber logotype 

The organisation contact details 

Place the Weber logotype at the top 
left on the front of envelope. 

Put the organisation’s contact details 
on the flap (on the back of the 
envelope when sealed).

1

2

220 x 110 mm envelope 225 x 160 mm envelope

1

1

2
2

Organisation 
Weber Medium, all caps 
6 pt font, 8 pt line spacing

Address, contact details 
Weber Light 
6 pt font, 8 pt line spacing

Texts color: black 75%
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NOTE / MEMO 

 
 

Objet / Subject : [Sujet de la note] 
 

Text [Début du texte] 

DE / FROM
À / TO
COPIE / COPY
DATE

[Sender]
[Address]
[Copy]
[July 13, 2016]
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Paris, xx june xxxx

LACCUSANDIPSA NUS MINVELES

Soloratem invelent, ommoditiati id molorerae vel is eum eiur?
Solorpo reprehenis quaectatis rerupta conese voluptat re etus quis dolectisciti conse 
veni te natur, te excepta epudisti dolut ullore samet vendera con necti a qui aribus es et
re preptat ionseni sedit, nam ut eatate lautate mperum idessequo et liat omnis eicae 
turemporro volorum enis sum quasperit, to blatur mos explabori dus es ad ute simi, volup
id mos dernam, nus aut vel il ilitati nvelis aut a pelici corest et quam venienihil.

Mincit autam eum fugit rem elenderum con nimus ipist hillorrum fugita que laut et dollupt 
aturibus utet pra aut fugia qui odis aut am, aut amusam quam quis atem reperi cum que 
sunte velitec aborio est, que pre porepercia debis exces ped quis excersp istiaec ullendis 
debis ent qui derum eatassunt aperrum am rerunt am voleseque que nobis elecum 
eturecuscia vel ipiciendia simporro venimet, simus delis explita vel magnat.

More informations on Saint-Gobain
website www.saint-gobain.com
and on twitter account @saintgobain.      

P R E S S  R E L E A S E S
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LACCUSANDIPSA NUS MINVELES

Soloratem invelent, ommoditiati id molorerae vel is eum eiur?
Solorpo reprehenis quaectatis rerupta conese voluptat re etus quis dolectisciti 
conse cusam veni te natur, te excepta epudisti dolut ullore samet vendera con 
necti a qui aribus es et as re preptat ionseni sedit, nam ut eatate lautate mperum 
idessequo et liat omnis eicae dolupta turemporro volorum enis sum quasperit, 
to blatur mos explabori dus es ad ute simi, volupta id mos dernam, nus aut vel il 
ilitati nvelis aut a pelici corest et quam venienihil.

Mincit autam eum fugit rem elenderum con nimus ipist hillorrum fugita que laut et 
dollupt aturibus utet pra aut fugia qui odis aut am, aut amusam quam quis atem 
reperi cum que sunte velitec aborio est, que pre porepercia debis exces ped quis 
excersp istiaec ullendis debis ent qui derum eatassunt aperrum am rerunt am 
voleseque que nobis elecum eturecuscia vel ipiciendia simporro venimet, simus 
delis explita vel magnat.

Plus d’informations sur Saint-Gobain,
rendez-vous sur le  site www.saint-gobain.com
et sur le compte twitter @saintgobain.

Arial Bold, all Caps
11-point font
16-point line spacing

P R E S S  R E L E A S E S

Arial Bold, all Caps
17-point font

Soloratem invelent, ommoditiati id molorerae vel is eum eiur?
Solorpo reprehenis quaectatis rerupta conese voluptat re etus quis dolectisciti 
conse cusam veni te natur, te excepta epudisti dolut ullore samet vendera con 
necti a qui aribus es et as re preptat ionseni sedit, nam ut eatate lautate mperum 
idessequo et liat omnis eicae dolupta turemporro volorum enis sum quasperit, 
to blatur mos explabori dus es ad ute simi, volupta id mos dernam, nus aut vel il 
ilitati nvelis aut a pelici corest et quam venienihil.

Arial Regular
11-point font
16-point line spacing

 

ORGANISATION
Arial Bold, all Caps
7-point font
9-point line spacing

TEXT
Arial Regular
7-point font
9-point line spacing
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For corporate press releases, 
follow the same rules that apply
to the corporate letterhead.

Press releases French A4 Format - 210 x 297 mm
PRESS RELEASES
Arial Bold, all caps
17 pt font

Title 
Arial Bold, all caps
11 pt font, 16 pt line spacing

Text 
Arial Regular
11 pt font, 16 pt line spacing

Organisation
Arial Bold, all caps
7 pt font, 9 pt line spacing

Address, contact details
Arial Regular 
6 pt font, 8 pt line spacing
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�rstname.lastname@saint-gobain.com

Email signature

ORGANISATION NAME
00 Street Name • City • Country
Tel.: +00(0) 000 000 000 • Mobile: 00 000 000 000
email: firstname.lastname@saint-gobain.com
www.website.com

First and last names
Job title or position 

 

ORGANISATION NAME
00 Street Name • City • Country
Tel.: +00(0) 000 000 000 • Mobile: 00 000 000 000
email: firstname.lastname@saint-gobain.com
www.website.com

First and last names
Job title or position 

 

Using information from business cards, 
the signature block includes the Weber 
logotype, the employee’s first and last 
names, job title or position, contact 
details and the Saint-Gobain logotype. 

Email signature

Example

Example of event email signature

�rstname.lastname@saint-gobain.com

Email signature

ORGANISATION NAME
00 Street Name • City • Country
Tel.: +00(0) 000 000 000 • Mobile: 00 000 000 000
email: firstname.lastname@saint-gobain.com
www.website.com

First and last names
Job title or position 

 

ORGANISATION NAME
00 Street Name • City • Country
Tel.: +00(0) 000 000 000 • Mobile: 00 000 000 000
email: firstname.lastname@saint-gobain.com
www.website.com

First and last names
Job title or position 

 

ORGANISATION NAME
00 Street Name • City • Country
Tel.: +00(0) 000 000 000 • Mobile: 00 000 000 000
email: firstname.lastname@saint-gobain.com
www.website.com

First and last names
Job title or position 

 

weberfloor 4032
Passez à la vitesse turbo avec le
ragréage à  recouvrement le plus

rapide du marché ! 

Découvrez le produit
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Download from
the Brand Identity Centre

New Weber
Powerpoint template

Special zones

New Weber
Powerpoint templateTable of contents

New Weber
Powerpoint template

Special zones

PowerPoint templates

Cover slide Cover slide
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A

6% of A

6% of A 27% of A 4.5% of A

4.5% of A

4.5% of A

13% of A15% of A

Title lorem
ipsum

ipsumlorem ipsum

4.5% of A

4.5% of A

6% of A

A

13% of A

27% of A

6% of A

6% of A

 6% of A

Front covers
Graphic structure

The graphic structure is 
applied on the covers of every 
type of communications.

Always use this structure 
to ensure a coherent Weber 
identity.

The titles and sub-titles are 
right-justified in the upper image. 
In case of a title on two lines, the 
upper part of the title is in yellow 
and the lower one in white.

Complementary colours cannot 
be used for titles on covers.

The Point-it area is in the lower 
image with a protection area 
of one square around.

The translation linked to the 
Point-it is inside the yellow 
vertical strip at a distance of 
one square from the bottom.

There is a safe area of 4.5% 
of A around the identifying 
cartouche.
When Weber is used in the title, 
use “weber name” font with a 
lowercase “w”.

The Point-it width is 2/3 the width 
of the Weber logo.

Titles area

Title
Weber Brush

Sub-title
Weber Regular

Point-it area
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Title lorem
ipsum

ipsumlorem ipsum

Title lorem
ipsum

ipsumlorem ipsum

weberproduct

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. 

4.5% of A

30% of A

60% of A

A

Front covers
Graphic structure

The minimum height 
of the white space with 
the Saint-Gobain logotype 
is 30% of A.

The maximum height of the 
white space with the Saint-
Gobain logotype is 60% of A, 
allowing the use of product 
names, product images and 
various texts in the white area.

The upper image and lower 
image are the same height.

There is a protection area of 4.5% of A 
between the lower image and the text.

Never put text or pictograms on the lower image.
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Lorem ipsum
amet

consectetuer adipiscing

Professional
Flooring Solutions
Fast • Innovation • Proven

Front covers
Examples

A5 cover

A4 cover
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Editorial rules

Lorem ipsum
amet

consectetuer adipiscing

Professional
Flooring Solutions
Fast • Innovation • Proven

1

2

3

4

How to write titles
Don’t write the full title in capital letters.

How to write “Weber” in a block of text
When the name “Weber” is written in a text, it is not necessary to write it 
in bold. In a text, if the name «Weber» refers to the company or brand 
(when the use of the complete logo is no possible), it should be written 
with a capital «W». Weber can be written in capitals only when the whole 
text is already in capital letters: LOREM DOLOR WEBER AMET. 

How to write product names
A product name should always be written with a lowercase “w” 
and in Weber Name.
Example: webercol standard

How to write service name
When naming a service, systematically include weber in the name 
using weber name and the rest in weber light warm grey.
Example: weberspot
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Editorial style

Weber is by nature people-orientated. 
Weber takes into account the consumer point of view. 
Weber communicates in harmony with how it behaves. 
Weber always proves what it claims in an objective way.

As a consequence, Weber’s style can be described as follows:

direct and simple but not simplistic

friendly and empathetic but not informal

affirmative and serious but not arrogant or over-promising

respectful and open but not opportunist
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Interior pages
Rules

1

2

3

4

The frame for visual is always curved and the frame for texts is always 
squared.

The yellow vertical strip is used to accompany text groups or visuals,  
(maximum one per page).

Main titles are always in in warm grey “Weber Brush” and in lower case. 
Sub-titles are always in black Weber font.

Texts are always in black or warm grey Weber font. One complementary
colour per page or double-page can be used to highlight key words.
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2

 Ad minim veniam
Lorem ipsum dolor sit amet 

Lorem ipsum dolor 
sit amet, consec-
tetuer adipiscing 
elit, sed diam 
nonummy nibh 
euismod tincidunt 
ut laoreet dolore 
magna aliquam 
erat volutpat. Ut 
wisi enim ad minim 
veniam, quis 
nostrud exerci 
tation ullamcorper 
suscipit lobortis nisl 
ut aliquip ex ea 
commodo 
consequat. 

W

H

W/23

H/32

A grid defines the 
positioning of graphic 
elements such as 
colour blocks, 
images, titles or 
justified text blocks. 

Interior pages
Grid
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 Enim ad minim
Lorem ipsum dolor sit amet 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad 
minim veniam, quis nostrud 
exerci tation ullamcorper 
suscipit lobortis nisl ut 
aliquip ex ea commodo 
consequat. 

Duis autem vel eum iriure 
dolor in hendrerit in 
vulputate velit esse molestie 
consequat, vel illum dolore 
eu feugiat nulla facilisis at 
vero eros et accumsan et 
iusto odio dignissim qui 
blandit praesent luptatum 
zzril delenit augue duis 
dolore te feugait nulla facilisi. 
Nam liber tempor cum 
soluta nobis eleifend option 
congue nihil imperdiet 
doming id quod mazim 
placerat facer possim assum. 
Typi non habent claritatem 
insitam. Verunt lectores legere me lius quod ii legunt Saepius. 

Claritas est etiam processus dynamiCus, qui sequitur 

mutationem consuetudium Lectorum. Mirum est notare 

quam littera. Eodem modo typi, qui nunc nobis videntur 

parum clari, fiant sollemnes in futurum. 

2

 Ad minim veniam
Lorem ipsum dolor sit amet 

Lorem ipsum dolor 
sit amet, 
consectetuer 
adipiscing elit, sed 
diam nonummy 
nibh euismod 
tincidunt ut laoreet 
dolore magna 
aliquam erat 
volutpat. Ut wisi 
enim ad minim 
veniam, quis 
nostrud exerci 
tation ullamcorper 
suscipit lobortis nisl 
ut aliquip ex ea 
commodo 
consequat. 

Yellow colour block

Weber Brush title Yellow background

Interior pages
Examples A4
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 Enim ad minim
Lorem ipsum dolor sit amet 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad 
minim veniam, quis nostrud 
exerci tation ullamcorper 
suscipit lobortis nisl ut 
aliquip ex ea commodo 
consequat. 

Duis autem vel eum iriure 
dolor in hendrerit in 
vulputate velit esse molestie 
consequat, vel illum dolore 
eu feugiat nulla facilisis at 
vero eros et accumsan et 
iusto odio dignissim qui 
blandit praesent luptatum 
zzril delenit augue duis 
dolore te feugait nulla facilisi. 

Verunt lectores legere

me lius quod ii legunt

Saepius. Claritas es

 etiam processus

dynamiCus, qui sequitur 

2

 Lorem ipsum

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad 
minim veniam, quis nostrud 
exerci tation ullamcorper 
suscipit lobortis nisl ut 
aliquip ex ea commodo 
consequat. 

Duis autem vel 
eum iriure dolor in 
hendrerit in vulputate velit 
esse molestie consequat, vel 
illum dolore eu feugiat nulla 
facilisis at vero eros et 
accumsan et iusto odio 
dignissim qui blandit 
praesent luptatum zzril 
delenit augue duis dolore te 
feugait nulla facilisi. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad 
minim veniam, quis nostrud 
exerci tation ullamcorper 
suscipit lobortis nisl ut 
aliquip ex ea commodo 
consequat. 

Lorem ipsum 
dolor sit amet, 
consectetuer adipiscing 
elit, sed diam nonummy 
nibh euismod tincidunt ut 
laoreet dolore magna 
aliquam erat volutpat. Ut 
wisi enim ad minim 
veniam, quis nostrud 
exerci tation ullamcorper 
suscipit lobortis nisl ut 
aliquip ex ea commodo 
consequat. 

Duis autem dolor in 
hendrerit in vulputate velit 
esse molestie consequat, 
vel illum dolore eu feugiat 
nulla facilisis at vero eros 
et accumsan et iusto odio 
dignissim qui blandit 
praesent luptatum zzril 
delenit augue duis dolore 
te feugait nulla facilisi. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad 
minim veniam, quis nostrud 
exerci tation ullamcorper 
suscipit lobortis nisl ut 
aliquip ex ea commodo 
consequat. 
dolor in hendrerit in 
vulputate velit esse molestie 
consequat, vel illum dolore 
eu feugiat nulla facilisis at 
vero eros et accumsan et 
iusto odio dignissim qui 
blandit praesent luptatum 
zzril delenit augue duis 
dolore te feugait nulla facilisi

vero eros et accumsan et 
iusto odio dignissim qui 
blandit praesent luptatum 
zzril delenit augue duis 
dolore te feugait nulla facilisi. 

Lorem ipsum dolor sit 
amet, consectetuer 
adipiscing elit, sed diam 
nonummy nibh euismod 
tincidunt ut laoreet dolore 
magna aliquam erat 
volutpat. Ut wisi enim ad 
minim veniam, quis 
nostrud exerci tation 
ullamcorper suscipit 
lobortis nisl ut aliquip ex 
ea commodo consequat. 

Duis autem vel 
eum  dolor in hendrerit 
in vulputate velit esse 
molestie consequat, vel 
illum dolore eu feugiat 
nulla facilisis at vero eros 
et accumsan et iusto odio 
dignissim qui blandit 
praesent luptatum zzril 
delenit augue duis dolore 
te feugait nulla facilisi. 

Verunt lectores legere me lius quod ii legunt
Saepius. Claritas es etiam processus
dynamiCus, qui sequitur Lorem ipsum dolor 
sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat  

2

One complementary colour
for accentuation per double-page

Texts in black or warm grey
with one complementary colour for accentuation

The frame for visual is always
curved at least on one side

Warm grey backgroundVertical yellow strip

Interior pages
Examples A4
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ORGANISATION NAME
00 Street name
City • Country
Tel. : + 00(0) 000 000 000
www.website.com

Crédits photos : Lrehendis est, nat. Unti 
si blaut prae ventum et laut aut quatis 
eveles ventiaest vel illiquo tem in rescia 
sequat fugia ipsa velestem facillit quatur, 
voluptias ilignam renim fuga. Ribust ditae 
repudictur reician deliquia seque nimolor 

2,5 N

2 N

7 N

 

 1,5 N 1,5 N

2 N

N 27% of S

ORGANISATION NAME
00 Street name
City • Country
Tel. : + 00(0) 000 000 000
www.website.com

Crédits photos : Lrehendis est, nat. Unti 
si blaut prae ventum et laut aut quatis 
eveles ventiaest vel illiquo tem in rescia 
sequat fugia ipsa velestem facillit quatur, 
voluptias ilignam renim fuga. Ribust ditae 
repudictur reician deliquia seque nimolor 

ORGANISATION NAME
00 Street name
City • Country

Tel. : + 00(0) 000 000 000
www.website.com

S (small size)

6%
 o

f S

The Saint-Gobain logotype 
and the company details 
are inserted in a space 
reserved for that purpose. 
Depending on the amount 
of information in this space, 
you can change its height 
and color. 

Back cover

credits
Weber Regular, 
6 pt font, 8 pt line spacing 

Organisation name
Weber Bold, all caps
6 pt font 
spacing after: 1 mm

Address, contact details
Weber Regular, 
6 pt font, 8 pt line spacing

Texts color: black 75%
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Professional
Flooring Solutions
Fast • Innovation • Proven

@SGWeberUK www.netweber.co.uk enquiries@netweber.co.uk

In the current fast moving and dynamic environment, time is money.

Weber’s comprehensive flooring products range consisting of Industrial, Commercial,
Design Floor and Marine screeds have been developed for optimum speed, durability,
strength, smoothness and are the most technically advanced products on the market. 

Weber’s decorative Design Floor range offers striking, durable and low-maintenance
coloured floor finishes. All products are manufactured under the BSI Quality
Assurance Schemes ISO 9001 and ISO 14001. 

 

Vos façades prennent  
du relief !

Procédé unique et breveté 

Collection Weber Structures 3D3 
Les trois nouveaux décors de façade weber.terranova print sont 
tout simplement exceptionnels. Leur design exclusif et contemporain 
bénéficie en option de la technologie Ultime Color tout en offrant  
la pérennité et la garantie d’un enduit traditionnel à la chaux.
Mis en œuvre par les entreprises formées et licenciées  
par Weber, le système de matriçage d’enduit minéral  
est une innovation majeure dans le traitement  
créatif des façades sans concurrence
sur le marché !3 effets créatifs  

disponibles  
en 144 teintes

Strate

Distorsion

Empilement

Retrouvez-nous sur www.weber.fr et sur smartphone avec Weber FR

Co
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ot
os

 : x
xx
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xx

x

Adverts

The pictures shown are only examples. 

Example

Example
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T T=H/10T T

H

L=T/4L

3D logotype

Dimensions and proportions

The thickness of the yellow pyramid is 
twice that of the black volumes square, 
shadow and Weber letters.

The thickness of the white sphere 
is 3 times that of the black volumes.

The thickness of the Saint-Gobain 
name and the grey underline is T  
divided by 4.

This 3D logotype can also be used 
in buildings’ receptions areas.
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Booths
Logotype

Fusce eget 
lorem id 
turpis

On booths, the local brand can stand 
alone.

Nevertheless, all other visual supports, 
such as kakemonos, brochures, adverts 
etc. must include the Saint-Gobain 
logotype, and follow graphic guidelines.
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The Point-it can be used together
with the Weber logotype for specific
uses such as signage on trade fair stands. 

Booth example

Booths
Logo block

Download from
the Brand Identity Centre
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Kakemonos

Nulla, 
interdum 
taciti

Duis ac mauris in urna
nulla, interdum vel,
class aptent taciti 

Fusce eget 
lorem id 
turpis

8% of W
37% of W

15% of W

W

8% of W

8% of W

The Weber logotype is placed 
at the top of the banner. 

The Saint-Gobain logotype is placed 
at the bottom right in a smaller size. 

Example
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Rules to display the Weber logotype 
together with the Point-it: 
On desktop screens
The minimum width size is 160 pixels 
so that Saint-Gobain remains legible.
On tablet screens
The Weber logo is displayed on the upper 
left corner. Its width size is 150 pixels.
On mobile screens
The Weber logo is centred in width. 
Its width size is 90 pixels.

Website examples

Design elements
Logo block

160 pxdesktop 15 px
10 px
5 px

150 pxtablet

90 pxmobile

65 px
55 px
32 px

Tablet screen Mobile screen

Desktop screen
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20

10
Websites examples

Tablet screen Mobile screen

Desktop screen

The yellow strip is applicable on web-
sites, newsletters, apps, videos, social 
media cover photos and posts and 
always positioned vertically on the left.

The height of the strip has to be 
adjusted to the height of the content 
(web pages, videos, images, newsletter, 
apps).

On websites, the yellow strip is attached 
to the left of the browser.

Its standard width is 30 pixels.

Its width can be adjusted depending 
on screen resolutions.

For example:
Large desktop: 30px
Small desktop and tablet landscape: 
20px
Tablet portrait : 10px
Mobile: 10px

30 px

Design elements
Yellow strip
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The yellow strip on the left 
should appear throughout the 
video and respects the standard 
size of 30 pixels width.

Videos examples
Design elements
Yellow strip

Newsletter example
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Design elements
Colour palette

Examples with primary coloursThe yellow colour has to be used  
in the following cases:
• For titles on dark images or dark
backgrounds and warm grey
backgrounds

• For the Point-it, the vertical strip
or the background of elements
(buttons)

• Icons

The warm grey colour has to be 
used in the following cases:
• For the text in the Point-it
and the background of elements 
(buttons, tags)

• Icons
• Limited selection of block
backgrounds

• Bottom footer

Primary colours

R 255
G 235
B 0
#FFEB00

R 90
G 76
B 64
#5A4C40
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Examples with complementary coloursDo not use complementary colours  
in full large backgrounds on any digital 
tools.

These colours can only be used for 
higlighting text and specifical graphics  
in interior pages or images.

Complementary colours could be used 
with transparency for interactions 
(80%, 60% or 40% opacity).

Examples of usages of  
the complementary colours:
• Tag background
• Table background
• Progress bar
• Icons

80%80% 60% 40%

R 0
G 163
B 222
#00A3DE

R 255
G 130
B 0
#FF8200

R 208
G 0
B 111
#D0006FA

R 143
G 173
B 21
#8FAD15

Complementary colours

Design elements
Colour palette
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The double-image principle should
be used on all websites home
pages, newsletters, social media
pages. 

It should not be used on the mobile
version of the website nor on 
mobile apps.

The two images have the same 
width in the vertical carousel and 
the same height in the horizontal 
carousel.

The text must be on the top or 
left image or centred on the two 
images. The title is in Weber Brush.

It is only allowed to write on the two 
pictures for digital applications 
(not for print).

Design elements
Photography

Examples
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Examples

The symbol can be used as a favicon 
for browser and Apps icons. 

Speed-dial-icon-384x240.png

Apple-touch-icon-114x114-precomposed.png

Apple-touch-icon-72x72-precomposed.png

Apple-touch-icon-57x57-precomposed.png
Apple-touch-icon-57x57.png

Favicon-16x16.png
Favicon-16x16.ico

If you create a new app (out of the Weber App), please contact the Brands and 
Business Communication Team in order to define together the appropriate icon.

Design elements
Symbol
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When images are not directly stuck 
to the yellow strip, rounded corners 
should be applied to all of them.

Roundings of 8 pixels should be applied 
to the rounded corners pictures.

Examples
Design elements
Images



05 Digital & audiovisual

Weber - Graphic guidelines 65 

Icons can have two colours (warm grey and yellow). 

Only icons in the footer will be designed
with the grey value #646464.

Icons can also be used with complementary 
colours only one colour per icon (see page 17).

On dark or picture backgrounds, icons can be outlined 
in white (for example: videos’ play icons in product pages 
tutorial blocks).
 

Design elements 
Icons

Examples of use

Download from
the Brand Identity Centre
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User interface
Buttons

Differents rendering could be used,  
for example:
• button on yellow background
• button on light grey background
• outline button on white background
• outline button on picture background
• download or send documents links
• label on yellow background

ButtonButton

Button

�� LABEL / CATEGORYTags

Collapsible Blocks �

Button

Example
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User interface
Text links & interaction

Weber blue and orange colours are used 
in order to show users interactions.

For example:
• hypertext links
• rollover on titles
• sharing buttons
• bookmark buttons
• download or send documents links

R 0
G 163
B 222
#00A3DE

R 255
G 102
B 0
#ff6600

Beware, this orange va-
lue is different from the 
complementary colors 
orange.
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Websites

R 90
G 76
B 64
#5A4C40

Place the Weber full-colour logotype on a white 
background in the header.

At the bottom right, use the white version of the 
Saint-Gobain logotype on a warm grey background. 

The Saint-Gobain logotype serves as a link
to your local Saint-Gobain corporate website or 
to the global corporate website: www.saint-gobain.com.

Social media and support icons must be grey 
charted #646464.

The bottom area of the footer (copyright, 
the Saint-Gobain logotype) must exclusively 
have a warm grey background.

96 px

10 px

10 px

Minimum size

R 100
G 100
B 100
#646464
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Mobile applications

The Weber logotype must be placed 
in its white protection area and the 
Saint-Gobain logotype at the bottom 
in its white version and on a grey warm 
background. 

Yellow strip must be 10 pixels wide. 
It must be visible on all main pages 
of the application: splash screens, 
product pages, feature home pages… 
It is not mandatory on any other 
intermediate page, with depth or 
overlays screens such as header 
or pop-up banners.

The double-image principle is not used
on mobile applications.  



05 Digital & audiovisual

Weber - Graphic guidelines 70 

Social media
Cover photo

Social media examples

180 px

The Weber logo to use is the one with 
the white cartridge that acts as a pro-
tection area in the profile image format.

Note that on social media cover photos, 
the Weber logotype could cover the 
yellow strip. This has to be considered as 
an exception.

Yellow strip must be 30 pixels wide.

If the we care needs a translation (aste-
risk on the point-it), then the translation 
text will be added on the yellow strip. 
The text has to be in Weber brush 11px 
#5a4c40 police.

The with of the Point-it is 2/3 of the We-
ber logo width..

The two images have the same width 
in the banner. The text on the left image 
should not cover a person’s face and be 
legible. 

The Point-it must always be placed on 
the image on the right.

In any case, correctly follow the sizes 
of the images indicated by the social 
network.

Refer to Facebook 
technical constraints to 
set your pictures properly: 
https://www.facebook.com/
CoverPhotoSize

30
 p

x

400 px 400 px

820 px

34
0 

px

30
 p

x

740 px 740 px

1500 px

50
0 

px

400 px

Refer to Twitter 
technical constraints to 
set your pictures properly: 
https://support.twitter.com/
articles/127871-customi-
zing-your-profile#
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30
 p

x

758 px 758 px

1546 px

42
3 

px

On YouTube, depending on the brows-
er configurations, the Weber logo can, 
exceptionally, overflowed on the Yellow 
Strip and the image on the left.

On LinkedIn

Social media
Cover photo

Social media examples

Refer to YouTube 
technical constraints to set 
your pictures properly: 
https://support.goo-
gle.com/youtube/
answer/2976309?hl=en

Refer to LinkedIn 
technical constraints to set 
your pictures properly: 
https://www.linkedin.com/
help/linkedin/answer/70781/
image-specifications-for-
your-company-pages-and-
career-pages?lang=en

30
 p

x

753 px 753 px

1536 px

51
2 

px

300 px

Logo : 800 px
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On social media posts, the Weber logotype is 
placed at the top left side next to the yellow strip.
When the logotype is placed on the left side, it 
should have left borders squared. 
In specific social media campaigns, the yellow 
strip and Weber logotype can be removed.

Social media examples

Social media
Posts

Download from
the Brand Identity Centre
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Audiovisual

Use the intro and/or at minima the outro for all  
Weber videos.

The yellow strip and the embedded Weber logotype 
on the left are mandatory all along the video. As an 
exception, the logo should have left borders squared. 

Other screens

Intro & outro screens
Download from
the Brand Identity Centre
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Site name

Building signage & façade

The Weber logotype appears on top 
of the building and above the main 
entrance.

It must comply with the logotype 
protection area (see page 2).
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Site name

50% of W

25% of W

50% of W

8% of W

W

1.5 X 1.5 XXX

X

Entrance totem

Use nameplates of the same size 
for Saint-Gobain and the Weber
logotype. Saint-Gobain’s
logotype is always at the top. 

Weber Medium
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entité
Unit

50% of W

25% of W

16% of W

8% of W

8% of W

W

12% of W 12% of WInterior signage

Reception totem sign

Weber Medium

Weber Bold

Weber Medium
all caps

16% of L SERVICE ALPHA

SERVICE ALPHA

SERVICE ALPHA

SERVICE ALPHA

SERVICE ALPHA

SERVICE ALPHA

1

2

3
4

Elevator sign

L

11% of L11% of L
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40 cm

60 cm

27 cm

DESTINATION BETA

DESTINATION BETA

DESTINATION ALPHA

Interior directional signage

Directional Wall Signs
Measuring 40 centimeters wide, wall 
signs can hold no more than three 
nameplates. Always use a frame, even 
for a single nameplate. 

Door Nameplates
Paper or metal inserts with a white 
enamel finish fit in between two trans-
parent sheets of Plexiglas® that are set 
in a frame mounted on the door.   

Universal Signs
They are used to designate shared 
spaces, such as meeting rooms and 
restrooms. 
Text, pictograms and numbers are 
screen printed on aluminum plates 
with a white enamel finish.    

Directional wall sign

Weber Medium
70- point font
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Flags & banners

Flags and banners are used  
to increase our visibility.

They are placed in open spaces not 
far from building entrances and near 
the perimeter of company property.

Apply the logotype to both sides of 
flags and banners. Flagpoles and poles 
for banners have a white enamel finish.

Always have the Saint-Gobain 
and Weber flags together.

On flags, the yellow strip is not 
compulsory.

Banners

1,5N

1,5N

1,5
N

1,5
N

N

6% of W

W

18% of W 18% of W

18% 
of W

18% 
of W

150%
of W

150%
of W

50%
of W

8% of W 8% of W

centred

W

12% of W 12% of W

W
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Trucks and cars

10% of Y

Y

W

X

6% of X

30% of W 30% of W

The guidelines shown may need 
to be adjusted for some applications.

The pictures shown are only examples. 

W W

30% of W30% of W
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One-colour logo
on clear or dark backgrounds

It is possible to use this design 
on goodies when printing 
of the full-colour logotype 
is not technically possible. 

The only accepted colours are: 
yellow, white, gold, silver and black.

Minimum size: height of 7 mm.

Don’t use object with other bright 
colour than yellow. 

Promotional items and goodies
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Promotional items and goodies
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Packaging

Lifestyle
tiling grout

webercol
flex XL

20 kg

HIGH GRAB

Improved adhesion

Long working time

Ready-to-use formulation

Packaging

For more information :
download the weberpack guidelines
from the Brand Identity Centre.



MARKETING & DEVELOPMENT
BRANDS AND BUSINESS

COMMUNICATION
Les Miroirs

18, avenue d’Alsace
92096 la Défense Cedex - France

www.wecare.weber.com

For more information, please 
contact the Brands and Business 
Communication Team. 

Géraldine Falzon
geraldine.falzon@saint-gobain.com

Marie Peltier
marie.peltier@saint-gobain.com

Credits:
Gettyimages, Offset,
Plainpicture, Shutterstock.

Conception:
Adrien Leroy

Download from
the Brand Identity Centre
Click here:
https://brandidentity.saint-gobain.com

 


